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Florentine designer Chiara Boni, pre-
sented her La Petite Robe Fall 2016 
Collection at the Dock in Skylight 
Moynihan Station during New York 
Fashion Week. 



Her brand paraphrases the female all time 
classic that fashion historians ascribe to Coco 
Chanel: “la petite robe noire” also known as 
little black dress. Christian Dior once stated 
that this garment is considered essential to 
a complete wardrobe of a woman. With this 
in mind Chiara Boni launched a unique la-
bel that is elegant, timeless and comfortably 
classy for the well-travelled contemporary 
woman. Ever since its establishment in 2007, 
La Petite Robe has rapidly gained universal 
acclaim and acquired a cult status between 
its loyal customer base and celebrity follow-
ing. By 2009 the brand began its international 
expansion, and is sold in premier boutiques 
in Europe, Middle East, Russia, Canada and 
the USA. Notable guests and supporters of the 
designer include: Fran Drescher, Julia Restoin 
Roitfeld, Alexandra Richards, Kiera Chaplin, 
Aviva Drescher, Liliana Nova, Eli Mizrahi and 
Oprah Winfrey. 







For her Fall/Winter 2016-17 Collection, 
Chiara Boni uses a vocabulary that ex-
plores cosmic literature, giving experi-
mental meaning to the focus of her col-
lection. “For this season, I envisioned a 
garden of futuristic flowers, taken into a 
major metropolis. The woman in the col-
lection highlights an energetic and vi-
brant femininity,” says Chiara Boni.  







La Petite Robe uses a Signature Jersey, 
a stretch material to fit the needs of the 
dynamic woman. All fashionistas were 
spellbound by the extraordinary new 
dresses by Chiara Boni that waltzed on 
the catwalk during New York Fashion 
Week. “My new collection takes ad-
vantage of the effects of this fabric, 
especially with the seed-stitch de-
signs that acquire a more volumetric 
effect” explains Chiara Boni. The eco-
leather dresses are just as beguiling, 
with their dazzling fringes and luscious 
embrace on the skin. These garments 
are ideal for globetrotting ladies hop-
ping for one plane to the next, since 
they can be folded in a small tulle bag 
and require no ironing. 











Chiara Boni La Petite Robe is sold in the 
USA at top stores including Neiman Marcus, 
Bergdorf Goodman, and Saks Fifth Avenue. In 
September 2015, Chiara Boni La Petite Robe 
has opened its first boutique in Milan, Italy. 
The retail expansion is the next project.



Writer: Chiara Gabardi Spagnoli



Art Basel stages the world’s premier art 
shows for Modern and Contemporary 
works, sited in Basel, Miami Beach 
and Hong Kong. Each show is unique, 
which is reflected in its participating 
galleries, presented artworks, and 
the content of parallel programming 
produced in collaboration with local 
institutions for each edition. Miami is 
one of those dates to set on the cal-
endar since it gathers the smart set 
from around the world, ready to en-
joy the visual arts and party in style. 

Wang Jinsong (Photo Credits: Courtesy Art Basel)



From December 3-6, almost 200 of the 
world’s leading international art galleries 
display artworks by over 4 000 artists, in-
cluding paintings, sculptures, installations, 
photography, film, video, and digital art. 
In addition each show’s exhibition sectors 
spotlight the latest developments in the vis-
ual arts, offering visitors new ideas, new in-
spiration and new contacts in the art world. 
It’s a maze-like experience to sum up the 
incommensurable artistic events and artists 
concentrating during this long weekend in 
Miami, therefore DeluxePad made a selec-
tion of highlights not to be missed.



Marta Minujin, “The Latin American Gold”, 1985-2011 (Photo Credits: Courtesy Art Basel)



Rising Stars

In the main exhibition hall you can wander 
around the 191 gallery booths, but in a separate-
ly delineated space, don’t neglect the galleries 
that present a curated exhibition by an artist of 
their choice in the section Kabinett. The diverse 
curatorial concepts for Kabinett include themat-
ic group exhibitions, art historical showcases 
and solo shows for rising stars. This year’s edi-
tion stars 27 curated exhibitions that will feature 
the artwork by artists of the early 20th century. A 
decade after its inauguration in 2005, Kabinett 
has become a much loved and highly praised 
sector of the show. Highlights this year include 
a new installation by Glenn Kaino at Kavi Gupta. 
The Internationale is comprised of a recreation 
of a 19th century Pierrot and the Moon autom-
ata, installed within a pitch black room, which 
will trace the movement of visitors with its eye, 
speak fragments of seminal texts on post-colo-
nial theory, and sing the classic French song of 
the time. 

John Baldessari
The Overlap Series: Two Palm Trees (and Person with Finger in Mouth), 2001

(Photo Credits: Courtesy Art Basel)





If you want to continue your talent scout-
ing to build your art collection, make 
sure you continue your stroll in the Nova 
and Positions Sectors. Nova is designed 
for galleries to present from one to three 
artists, showing works created within the 
last three years and it features strong jux-
tapositions and pieces that come straight 
from the artist’s studio. Whereas Positions 
actually allows curators, critics, and col-
lectors to discover ambitious new talents 
from across the globe, by providing a 
platform for a single artist to present one 
major project.

Art Roots

If you are hungry for historical projects 
that nostalgically homage art from the 
past, the section Survey will satisfy your 
artistic appetite. Here you will find so-
lo presentations by an individual artist, 



Fritzia Irizar, Sin titulo (La desaparicion del simbolo), 2015 (Photo Credits: Courtesy Art Basel)



juxtapositions and thematic exhibits from art-
ists representing a range of cultures, genera-
tions and artistic approaches. Just as delightful 
will be the experience of enjoying the visual 
arts en plein air. As part of Art Basel’s show in 
Miami Beach, over 20 large scale sculptures 
and installations by leading and emerging 
international artists will be installed in Collins 
Park, for the section Public curated by Nicholas 
Baume, Director and Chief Curator of Public 
Art Fund.

The Art of Writing

The written word is an important complimen-
tary element of images and at Art Basel proves 
this with the sections Edition and Magazines. 
Leading publishers of editioned works, prints, 
and multiple exhibits provides visitors the op-
portunity to see significant, and rare publi-
cations. Furthermore art publications from 
around the world display their magazines 
in single magazine stands, or the collective 
booth. Editors and publishers often attend 
the show and many magazines contribute to 
presentations, with a series of lectures and 
discussions by prominent members of the art 
world.



Thiago Rocha Pitta, Ocean/Atlas, 2014 (Photo Credits: Courtesy Art Basel)



Oratory Art

Art Basel’s stimulating program of Conver-sations 
and Salon Talks allow audiences to deepen their 
knowledge of the art world players – artists, cu-
rators, critics and collectors – who offer their 
unique perspectives on producing, collecting 
and exhibiting art. The Conversations series will 
open on Thursday morning with the Premiere 
Artist Talk, featuring artists Trevor Paglen and 
Jenny Holzer. Paglen, who is known for layered 
explorations of contemporary themes of sur-
veillance and covert governmental or corpo-
rate activity, and Holzer, who uses the rhetoric 
of modern information systems to address the 
politics of discourse, will consider questions of 
perception, language, and control. The 23 Talks 
will take place throughout the entire Art Basel, 
with a wide range of dialogues between prom-
inent members of the international art world. 
The series closes on Sunday with a conversa-
tion between artist Nicole Eisenman, winner of 
a 2015 MacArthur ‘Genius Grant’ and her gal-
lerist Susanne Vielmetter, who will chat about 
the special relationship between the artist and 
her gallerist. 

Sean Paul (Photo Credits: Courtesy Art Basel)





Motion Pictures

Art Basel does not neglect the relevance of 
moving pictures, which have given birth to the 
art of cinema. Organised in association with 
David Gryn, Director of Daata Editions and 
London’s Artprojx, the Film sector presents a 
dynamic program of films. Every evening, in 
addition to the Film program, sound works by 
Sofie Alsbo, Alice Jacobs, Mariele Neudecker 
and Camille Norment will be presented on 
the state-of-the-art surround sound system. 
The line-up will highlight an international 
selection of emerging and established art-
ists, encompassing a range of moving image 

works that illustrate the breadth of these vari-
ous analogue and digital mediums. Outdoor 
screenings take place at SoundScape Park, 
where works are shown on the 7,000 square 
foot projection wall of the Frank Gehry de-
signed New World Center; and inside the 
Miami Beach Convention Center. In addition, 
New York based film curator Marian Masone 
selects a feature film for a special screening 
at the Colony Theatre. In conjunction with the 
outdoor film screenings, over 80 works have 
been selected for a designated Film Library 
at the Art Basel fair, whose Lead Partner is 
UBS.



Hollywood Artists

Staying on the subject of film, the annual 
art fair is accustomed to welcoming an un-
expected celebrity from the world of mov-
ie making, who is testing his or her talents 
in the visual arts. This year’s star is Oscar 
winning actor Adrien Brody, who will de-
but a series of pop art paintings titled ‘Hot 
Dogs, Hamburgers, and Handguns’ at Lulu 
Laboratorium. Apparently Brody has been 
painting recreationally for quite some time, 
and his work offers a look at how violence is 
as commonplace as fast food in our culture. 
Brody is following in the footsteps of other 
celebrities who have been heart-struck by 
canvas and paintbrush. Last year the Hauser 
& Wirth booth at Art Basel in Miami Beach 
presented Miley Cyrus’s colourful assem-
blages made of toys and trinkets thrown 
onstage by fans during her tours. Similarly 
in 2013 the art fair welcomed the artwork by 
Pharrell Williams and James Franco. Hence 
Art Basel Miami continues the tradition of 
showcasing polymaths of our century.

Leon Vranken, Pitfall, 2013, (Photo Credits: Courtesy Art Basel)





In the clear-blue waters off the coast of Dubai lies a 
chain of islands known as The Heart of Europe - part of 
an even larger chain of islands known as “The World.” 

The Heart of Europe is getting its very first floating 
home, the aptly named “The Floating Seahorse.” It 
will be the first of many in a giant fleet of this truly 
unique underwater product which is the first of its kind 
in the world. 





Essentially a boat without propulsion, The 
Floating Seahorse sets a new benchmark in 
the marine and luxury lifestyle market for con-
temporary design and innovation. The be-
spoke project of exclusive floating retreats in 
Dubai is today one of the most desirable and 
talked about concepts on a global scale, con-
ceived by Kleindienst, an established real es-
tate and property developer. More than 200 
designers, engineers, and architects from 
25 countries have been working to make the 
underwater fantasy a reality.



Each individual Floating Seahorse will 
boast three storeys, one underwater, 
one at sea level and an upper deck. The 
Master Bedroom and Ensuite Bathroom 
are totally submerged and command 
breathtaking views of the surrounding 
coral reef and marine life.

The Alfresco Level will also have an ex-
ternal shower, a Mini Bar, a kitchen-
ette and a beautiful glass- bottomed 
Jacuzzi, which acts as a skylight on the 
living room ceiling below. 

TAP HERE TO SEE THIS 
UNDERWATER

LUXURY HAVEN 







Chairman of Kleindienst, Josef Kleindienst comments “Many 
months of research, design and planning have gone into The 
Floating Seahorse project. The Ideal for marine and yacht en-
thusiasts, this really is a one of a kind, investment opportunity 
of a lifetime. The Floating Seahorse will set a new benchmark 
in the luxury lifestyle industry worldwide for outstanding innova-
tion, contemporary design and underwater living.”





The first models went on sale last year, before 
any Seahorses were even completed. Kleindienst 
says it sold approximately 60 Seahorses in 2015. 
More are still for sale.

If you want to take a swim, a convenient step-
ladder offers a safe entry and exit. Or you could 
just dive right in.



CEO of Kleindienst Group, Josef Kleindienst adds 
“Many months of research, design and planning 
have gone into The Floating Seahorse and we are 
excited to be able to officially launch and build 
it in Dubai. We are confident that it will set a new 
benchmark in the luxury lifestyle market world-
wide for outstanding innovation, contemporary 
design and underwater living at its best.” 

The Floating Seahorse is designed for holidaying, 
relaxation and quality leisure time.

TAP HERE TO READ
THE FLOATING SEAHORSE 

BROCHURE





• Each Floating Seahorse Will Feature 
Three Levels Including An Underwater 
Master Bedroom And Bathroom

• Essentially A Boat, The Floating Seahorse 
Will Be Uniquely Fabricated Using High 
Quality Marine Approved Materials And 
Technology

• The Exclusive Floating Retreat Offers A 
Lucrative Return On Investment Through 
Holiday Rentals With 5* Hotels In Dubai 
Get 8% ROI GUARANTEED!

• The exclusive floating retreat offers a 
lucrative return on investment through 
holiday rentals with 5* hotels in Dubai

UNIQUE FEATURES -  
INVESTMENT ADVANTAGES



THE UAE’S CHOSEN REAL ESTATE AGENCY

Kleindienst is an established real estate and property developer 
with global expertise spanning more than 30 years and is proud to 
be the biggest European real estate company in Dubai. The Group 
was originally launched in Austria and Hungary as a property bro-
ker and investment company and has since, expanded into the Gulf 
region.

To talk to one of Kleindienst’s consultants today call +971 4 818 1481 
or email them with your enquiry: sales@kleindienst.ae

INTERESTED?





As Leonardo Da Vinci once said, “Once you have 
tasted flight, you will forever walk the earth with 
your eyes turned skyward, for there you have 
been, and there you will always long to return.”

There is an art to flying and Sparfell & Partners has 
surely become one of the most prestigious and 

professional networks of aviation experts world-
wide. As a leading purveyor of aircraft, this com-
pany has set an ambitious goal to become the 
market leader by attracting a worldwide network 
of clients, heads of state, governments, and royal 
families.

Legacy 600 - Sparfell & Partner’s intensive Embraer product know-how





Sparfell & Partner’s Geneva Headquarters

The idea behind Sparfell & Partners is to have a 
partnership of aviation experts, something like a 
legal practice where partners bring to the com-
pany their extensive experience, competence, 
and knowledge in aviation and their network of 
clients and contacts. The company’s tagline — 
‘Intelligence in Aircraft Services’ — gives a feeling 

of the way their services are completely tailored 
and customised according to their clients’ needs. 
So when it’s time to buy, lease, or sell an aircraft, 
you want to turn to this Swiss company —based 
in Geneva and founded by Philip G. Queffellec, 
Christian Hatje, and Jason Mulcock — known for 
performance, integrity, and reputation.



Christian Hatje - Chief Executive Officer of Sparfell & Partners

We had a chat with the Chief Executive Officer of 
Sparfell & Partners, Christian Hatje, who illustrated 
to us how this company is exceptional and stands 
out from the other aircraft services companies. 
As founding-partner of the company, with broad-
based aviation knowledge, Mr. Hatje has the skills 
required to manage this worldwide venture and 
aims to set new standards in the industry.



DeluxePad: What makes Sparfell different from 
the small number of competitors you have in the 
European market?

C. Hatje: The market - the whole business - is grow-
ing more and more complex and we are now in the 

second or third generation of owners of business jets 
who are highly educated. The core competences are 
no longer focused solely on aircraft acquisition and 
sales. There are a huge number of pre- and post- 
activities as well as questions, and you need to an-
swer them all. Otherwise you are immediately out.

Super-Midsize Business Jet - Advice on all aspects by Sparfell & Partners





DeluxePad: So instead of just selling an aircraft 
there is a procedure that comes before and after 
that?

C. Hatje: At Sparfell & Partners you will experience 
a seamless and efficient service when planning to 
acquire an aircraft. But there is more. We are be-
coming a kind of wealth management advisor to the 
client in the sector of aviation, by giving our clients 
the first baseline about operating cost, crewing, in-
surance, private operation, with all the responsibili-
ties and costs and overall important – “when to exit”. 
We have seen a lot of highly enthusiastic and mo-
tivated first time buyers, who later on realise what 
it really means to have ownership of an aircraft. It 
is very important that they fully understand the as-
set, all the obligations, and the aircraft with all the 
technical aspects, advantages, and challenges that 
come with being an aircraft owner.

DeluxePad: What have been the major changes 
in private aviation ownerships over the course of 
your 25-year experience?

C. Hatje: There are two major shifts or changes 
within the industry, starting with the owners. For 
decades it was extremely important for the people 
to have ownership on the aircraft. This is changing 
pragmatically. More and more people are “politi-
cally” exposed and corporates quite often need to 
defend ownership towards shareholders or public 
perceptions. Therefore ownership becomes more 
and more delicate for certain corporates and heads 
of state, and too costly because there is always the 
residue value performance risk. On the other hand 
you could opt for charter, which is definitely an op-
tion, but a lot of clients prefer their dedicated air-
craft and crew and try to avoid the hassle for going 
over the charter process for every flight they take. 





Additionally, there is a huge need for safety & se-
curity, as we have seen in recent times, which is 
why having a dedicated aircraft will ease their 
minds. Hence, there is a major shift into aircraft 
leasing. After the lease period, for instance three 
to five years, the user — the lessee — can read-
just his needs, deciding to give the aircraft back, 
continue a new lease period, upscale or down-
scale in terms of aircraft model etc. It’s far more 
flexible. 

The other major shift, in the business aviation in-
dustry is about operators and their fleet size. It is 
that the whole market is far too fragmented with 
too many small players, struggling in the very 
competitive industry environment. We will see a 
lot of needed worldwide consolidation amongst 
the operators, in order to offer an overall better 
product in terms of service and pricing. 



VIP Sikorsky S76 - All major aviation sectors “Commercial Aircraft - Business Jets - Helicopters”



DeluxePad: Your company is bound to 
conquer the global market; it is based in 
Switzerland but operates worldwide...

C. Hatje: We have a network of associates 
in strategic markets because it no longer 
is enough to have a single presence in one 
place. Today, you need to be in Asia, espe-
cially India, Japan, China, in South America 
and US, in Europe, Middle East and Africa, 
meaning everywhere. It’s worldwide. It’s not 
about trading only in the USA or in Europe 
anymore. When acting as a trader it is very 
important that you analyse the market and 
see where certain needs come up. For in-
stance five years ago we moved a lot of air-
craft from the US into China because of the 
huge demand. Now with the politics going 
on in China we take all these aircraft and 
move them back. Aircraft now are moved 
around worldwide, but you need people 
on the ground who are extremely well-con-
nected in order to identify what we called 
“matching opportunities”. All our associates, 
employees, and partners bring their leads 
and opportunities. In the end, what is most 
important for our clients is that we close a 
transaction. You need to be a global player 
and clearly our goal is to become the num-
ber one in Europe and amongst the top ten 
across the globe, and we are heading in 
that direction.

Philip Queffelec - Chairman & Initiator of Sparfell & Partners





It is a truth universally acknowledged 
that any bon vivant who happens to be 
in London, will swing by the exception-
al venue, which operated as a gentle-
men’s club between the late nineteenth 
century throughout the twentieth centu-
ry: The St James Club. The history books 
have tributed the building that host-
ed diplomats, aristocrats, writers (such 
as Ian Fleming), along with those who 
would enjoy a good chess match. After 
the Second World War, the gentlemen’s 
clubs of London fell into decline, includ-
ing the St. James Club, which merged 
with the Brook’s Club in 1978. But in 
the course of time the original club was 
transformed into a luxury 5 star 60 bed-
room central London townhouse hotel. 





Located in a quiet cul-de-sac close to 
Piccadilly and near the prestigious Mayfair 
area, the hotel really is a hidden gem whilst 
being ideally situated within central London. 
St James provides the perfect base for shop-
ping, sightseeing, culture, as well as business 
meetings or events. The fabulous Penthouse 
suites and the guest room terraces, are fur-
nished with stylish, sleek, contemporary yet 
elegant interiors, finished with handmade 
silk wallpaper, black lacquered furniture, 
handcrafted Murano glass chandeliers and 
polished natural stone in the bathroom. The 
praise goes to the interior designer Anne 
Maria Jagdfeld, who has created a fine har-
mony between contemporary interiors and 
the elegance of the Victorian building.



Fine dining at The Library.





The allure of the St James Club & Hotel 
satisfies visitors’ hunger for excellent 
cuisine and the arts. In fact, the club 
boasts an extensive private art collec-
tion of more than 400 paintings, pictures 
and sculptures, called “The Rosenstein 
Collection” dated 1920-1950. The col-
lection was carefully selected to com-
plement the hotel’s elegant design and 
exclusive fabrics and relates to the orig-
inal exhibitions in British private mem-
bers clubs, but with a modern twist. 
The key focus has been on sourcing art 
from Scandinavia, France, Germany, 
Austria, The Netherlands and the UK; 
featuring a broad selection of differ-
ent techniques, colours and textures. 
This carefully appointed and original 
art collection made up of 20th centu-
ry paintings includes fine examples of 
Impressionist, Expressionist and Cubist 
oeuvres, which guests can enjoy in the 
hotel’s public rooms as well as in the 
privacy of their own suites.



Enjoy the cuisine of Michelin-starred chef, William Drabble, at Seven Park Place restaurant.





Once the appetite of the soul is satisfied, 
guests can attain as much fulfilment with their 
taste buds, since the hotel’s One Michelin 
starred restaurant is headed up by Executive 
Chef, William Drabble. William oversees all 
aspects of the dining concept at the hotel, 
including private dining, room service and 
the hotel’s more informal yet stylish dining 
space, William’s Bar & Bistro. William worked 
in some of England’s most influential Michelin 
starred hotels and restaurants before join-
ing St James’ Hotel and Club as Executive 
Chef to launch in 2009 the hotel’s restaurant 
named ‘Seven Park Place.’ The dishes are 
modern French in style but made up of pri-
marily British ingredients and have gained so 
much success that the restaurant in 2011 was 
awarded a coveted Michelin star and four AA 
Rosettes. If you want to relish in Drabble’s sig-
nature dishes we recommend the following: 
Ravioli of langoustine, cabbage and truffle 
butter sauce; Best end of Lune valley lamb 
with confit potatoes, caramelised onion and 
thyme jus; Marinated hand dived scallops 
with Dorset crab and blood orange; Braised 
stuffed oxtail, celeriac mash, wild mushrooms 
and bone marrow; Assiette of wild Cumbrian 
rabbit with pickled carrots.

Caption



Seven Park Place restaurant.



The St James Club & Hotel is no ordinary luxu-
rious venue, it’s a magical experience, where 
guests can detach from everyday worries and 
pamper themselves in an oneiric experience 
of noblesse oblige, where the allure of remote 
epochs mingles with the pleasures of the con-
temporary world. Once you step inside you 
will be greeted by no ordinary concierge, but 
by the first female to have been appointed the 
golden keys of Great Britain for her exceptional 
knowledge of the City: Madeleine. The prestige 

of a venue that in the past attracted important 
members of the British upper classes — such as 
Lord Randolph Churchill and luminaries such 
as Baron Ferdinand de Rothschild — main-
tains its tradition in welcoming the cream of 
London to offer a unique experience. No won-
der the St James Club & Hotel received the 2012 
Olympic torch on the day before the opening 
of the Games; and last year won the London 
Venue Awards 2015 as Best Business Club.

Art lines the walls at William’s Bar and Bistro.



Writer: Chiara Gabardi Spagnoli



For over a century, Cartier has creat-
ed miracles of timekeeping, where 
winding crowns are an object of 
constant innovation. Following in 
the footsteps of this tradition, the 
Clé de Cartier watch puts the pow-
er of design at the service of excep-
tional fine watchmaking, where a 
winding crown is not simply one of 
the watch’s distinctive features, but 
the element that gives the watch its 
name. ‘Clé’ in French means key, 
and the crown’s resemblance to 
one is unmistakable.



For Cartier, the challenge was to cre-
ate a new form based on a circle, and 
with this design the French brand in-
troduces an innovative feature to its 
watchmaking vocabulary: the soft 
curve. In profile, the case is elegant 
and slender, both natural and com-
fortable. Its contours neatly fit the 
wrist, giving the wearer a sensation 
of ease and comfort. Faithful to the 
Cartier style, it is as attractive to the 
touch as it is to look at. The watch is 
the perfect combination of balance 
and ideal proportions, as silhouettes 
are pared down and reduced to their 
essence. Considerable mastery was 
deployed in order to create a seam-
less flow, a minimalist elegance, and 
a harmonious design. Sharp edg-
es were eliminated, the bezel gen-
tly rounded, and the horns smoothly 
tapered. All of these elements come 
together to evoke an intangible per-
fection that surprises with its univer-
sal appeal, putting everything in its 
place.





This extraordinary Cartier watch 
was first revealed to the public 
in Hong Kong, at the Watches & 
Wonders annual Fine Watchmaking 
event in Asia, which took place from 
September 30 through to October 
3, 2015. The Clé de Cartier watch 
conquered visitors instantly, since 
it has been specifically developed 
with comfort in mind. The new in-
dexed winding mechanism allows 
the time to be set with ease. After 
each adjustment, the crown returns 
to its initial position without mov-
ing the hands – a seemingly simple 
gesture born of Cartier’s craftsman-
ship, accompanied by a pleasant 
and reassuring click that evokes the 
sophisticated, complex gear trains 
housed at the heart of the calibre. 
Hence the simple act of resetting 
the time and date introduces a new 
gesture to the world of watchmak-
ing — one that evokes the turning 
of a key to wind up a clock. 



Tap here too see the 
extraordinary models 
of Cartier.



This watch inspired the manufac-
turer’s craftsmen to produce two 
interpretations of two emblemat-
ic calibres: the mysterious move-
ment and the flying tourbillon. The 
Clé de Cartier Mysterious Hour 
watch represents the encounter 
between two symbols of Cartier 
watchmaking: the Clé de Cartier 
watch and the mysterious move-
ment complication. The magic of 
fine timekeeping mechanisms lies 
in the way the two hands gravitate 
with no attachments – a complica-
tion born of the meticulous work 
of the Cartier Manufacture watch-
makers. This watchmaking prow-
ess combines the invisible nature 
of its complication with the power 
of its openwork dial featuring blue 
Roman numerals, which echo the 
sapphire on the winding key.



Just as enchanting is The Clé de 
Cartier Flying Tourbillon watch, 
graced with an entirely diamond-
set case, beats to the rhythm of 
one of the most fascinating Fine 
Watchmaking complications: the 
flying tourbillon. This construc-
tion, as aesthetically beautiful as 
it is delicate, led the watchmak-
ers to pay particular attention to 
the finishing of its 142 parts. As 
with all Cartier Fine Watchmaking 
movements, the parts of this me-
chanical movement with manual 
winding have been given a spe-
cific finish: chamfered bridges, 
drawn flanks, and polished screw 
heads. 



The art and style of this new col-
lection distinguishes itself through 
three signature complications that 
come in a unique box: a myste-
rious double tourbillon, a minute 
repeater tourbillon, and an astro-
calendar. This limited, numbered 
edition of just five pieces meets the 
criteria for obtaining the ‘Poinçon 
de Genève’ certification, a mark 
of excellence at the service of ex-
ceptional technology and aesthet-
ics for three watches that crystal-
lise the combination of artistic craft 
and watch complications. This 
serves as a signature of the skilled 
work conducted with respect for 
the watchmaking tradition in the 
Cartier workshops, where artistic 
taste and watchmaking expertise 
progress with the same exacting 
standards. 



To top the magnificence of Cartier’s 
watch wonders are some very pre-
cious timekeepers that pay tribute to 
the French brand’s jewellery exper-
tise. The High Jewellery Inca Watch, the 
High Jewellery Koinobori Secret Watch, 
and the High Jewellery Cristallin Watch, 
make the perfect Christmas gift to give 
to ladies who want to keep track of 
their busy day with class. Every piece 
is unique and calls upon the excel-
lent craftsmanship of the équipe that 
sculpts onyx, cuts rock crystal, and in-
finitely reproduces diamond motifs in 
perfect geometry. The work done by 
the jewellers arrang- ing diamonds in 
tiers, adorning the hours with stars 
and making time navigate, is sublime. 

At Cartier, illusions are a source of 
watchmaking inspiration. Time passes 
at the heart of a firmament studded with 
diamonds. Therein lies all the jewellery 
magic of rock crystal, which, depend-
ing on the positioning of the watch, 
evolves between transparency and ab-
solute opacity.
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Monaco Brand’s first fragrance - Monaco - was developed by the reputed perfumers 
Calice Becker and Antoine Maisondieu of Givaudan. Be surprised to find the essence of 
one of Europe’s most mythical locations in a chic little bottle.

For ladies, the sophisticated, sensual scent that 
flirts with mimosa, citrus, and sandalwood brings 
out the heart of luxury under the sparkling sun of 
the French Riviera. Undertones of raspberry and 
patchouli unfold into powdery poise.

For men, the Monegasque myth is evoked by ber-
gamot and citrus, reminiscent of the elegance and 
strength of the Mediterranean Sea. A leathery 
tone completes notes of magnolia blossoms and 
allspice. 

Monaco Parfums Woman Monaco Parfums Man
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Pair the renowned caviar of Monte Carlo with a 
bottle of bubbly. Produced by Sturia - the leading 
French producer of caviar, and third worldwide - 
a tin of Royal Caviar Monte Carlo means having a 
taste of paradise after the French Riviera has be-
come but a fading memory.

Royal Caviar Monte Carlo
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Awarded the ‘Superior Champagne’ dis-
tinction by Wine Spectator, Royal Riviera 
celebrates the Palace of Monaco and its 
Riviera roots. Handpicked in the heart of 
the Champagne region, this Brut Suprême 
moves from fruity to a full round brut wine.

Champagne Royal Riviera
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Take home a box of exclusive chocolates created 
by the official supplier to the Palace of Monaco. 
The Coffret Princier offers a delectable selection 
weighing in at about 2,500g.

Chocolaterie de Monaco
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Founded in 1972 with designs inspired by the 
rosettes and mosaics found in the Palace of 
His Serene Highness Prince Rainier III and Her 
Serene Highness Princess Grace of Monaco, 
these fine porcelain gifts, accessories, and ta-
bleware are unique worldwide. 

Rectangular tray made of 
fine porcelain, 24K inlays 
and studded Swarovski© 
crystals.

Bone China pot filled with 
Wild Rose scented candle, 
a tribute to Princess Grace, 
whose favourite flower 
was the rose.

Manufacture de Porcelaine de Monaco
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The world’s financial elite has conquered 
57th Street, with sky-high trophy buildings 
overlooking Central Park. As a result of the 
often record-breaking prices the press has 
dubbed this area Billionaires’ Row. These 
three are the current most interesting listings 
you can find in these white-glove buildings 
that define the Central Park skyline:

S E L EC T I ON





The Plaza

Those of you who grew up reading Kay 
Thompson’s series of Eloise children’s book, 
will recall the adventures of a saucy little girl 

living at The Plaza during the fifties. Also F. 
Scott Fitzgerald’s 1925 masterpiece, The Great 
Gatsby features the characters Nick Carraway 
and Jordan Baker having a conversation in 

The Plaza. Credits: Evan Joseph
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the tea garden of the Hotel. Therefore this 20-story 
luxury hotel and condominium apartment build-
ing is an established landmark of the Big Apple. 
Through the course of time, legendary perform-
ers have been guests of The Plaza, such as Eartha 

Kitt, Liza Minnelli, Marlene Dietrich, The Beatles 
and many more. But you can also own an apart-
ment at The Plaza, and if you are looking for some-
thing genuinely unprecedented, keep your eyes 
on Tommy Hilfiger’s penthouse. The decor makes 



The Plaza. Credits: Evan Joseph
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the first-class listing stand out from the conven-
tional apartments in the area. The apartment listed 
for $68,950,000 by broker Marie-Claire Gladstone 
at the Corcoran Group, is one-of-a-kind, and ap-
pealing to a worldwide clientele, as she explains: 

“International buyers are a significant presence 
in the New York market, especially in the super-
luxury category where unique, trophy properties 
such as the Hilfiger duplex at The Plaza are in 
demand.”





Hampshire House

Standing with confidence amidst the more 
uniformly designed neighbouring buildings, 
the Hampshire House is an architectural icon, 
tastefully conveying a brilliant synthesis of the 
finest design elements of the post depression 

era. There has been a history of celebri-
ties who have been living in this building. 
For instance, Luciano Pavarotti’s Hampshire 
House 2,000-square-foot pad left the stage 11 
months after it was listed. But Sophia Loren’s 
and Carlo Ponti’s apartment, is currently on 

Hampshire House. Credits: Piero Massimino
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the market for about $8M. This seems to be an ad-
vantageous opportunity compared to other apart-
ments around Central Park that are listed in the set 
of ten million dollars. As Andrew Brenta, President 

of UbiQ NY Real Estate, highlights “On average 
Central Park views at the Hampshire House will 
range between $2500-$3500 per square foot. This 
is at a lower price point compared to the $8000 per 



Hampshire House. Credits: Piero Massimino
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square foot that these new towers are offering. So 
for much less you can have the same location and 
live in a landmark building. It’s a timeline of the 
Billionaire’s Row, these buildings have been very 

exclusive over the centuries, since they were built, 
in the late 1800s and the beginning of the 1900s. 
There’s the entire who’s who of New York living in 
these prewar buildings overlooking Central Park.”





One57 

This location has been described by many 
as the most expensive site in Manhattan, 
to the extent that One57, formerly known 

as Carnegie 57, has been nicknamed “The 
Billionaire Building,” It is so far the tallest com-
pleted skyscraper in Manhattan, although it 
has various contenders in construction that 

One 57. Photo Credits: Extell
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will break the record. The 75-story building has 
92 condominium units on top of a new Park Hyatt 
Hotel with 210 rooms, which is set to become the 
flagship Hyatt property. The tower is designed for 
the cream of the crop, as Nikki Field, Senior Global 

Real Estate Advisor and Associate Broker says: 
“One57 is Manhattan’s first global economy, Tower 
of Power, available for the Ultra High Net Worth buy-
er. The prime location and un-paralleled luxury 
checks all the boxes for my most discerning clients 



One 57. Photo Credits: Extell

who are searching for the best life-style their suc-
cess has afforded.” One of her listing at Sotheby’s 
International Realty, is a stunning 4,193-square 
feet half floor apartment for $27,500,000, with a 
spectacular view of Central Park. Just as entic-
ing, for the cinemascope perspective, are the 4 

beds, 4.5 baths Midtown condo — curated by Ido 
Berniker for Mercer Partners available for pur-
chase at $22MM — and the Sotheby’s smaller 
5-room-apartment (with 2 beds and 2 baths) for 
$12,500,000, managed by Associate Broker Lee 
Summers.
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