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Renowned for their excellence in High 
Jewellery and luxurious service, Cartier pre-
pares for two grand openings in two equal-
ly glamorous cities, New York and Tokyo –
sharing their enduring history, rich culture, 
and unique High Jewellery designs on a 
global scale. 

After almost a century, Cartier’s 653 Grand 
Fifth Avenue Mansion in New York is cel-
ebrating its 100th anniversary with an ex-
ceptional necklace of natural pearls – pay-
ing homage to the founding legends of its 
unique origin story. 





As years passed and New York City 
changed, the Mansion remained a ma-
jestic landmark. In 1917, the Mansion 
earned Cartier a Gold Medal from the 
Committee of Architectural Har-mony, 
a group in the Fifth Avenue Association 
known for its sensitivity to the aesthet-
ics of the neighbourhood. On July 14, 
1970, the New York City Landmarks 
Preservation Commission recognised 
the building as an official landmark.

A synergy between Cartier and New York 
City began once the Mansion opened 
in 1917. Pierre Cartier also established 
the practice of public exhibitions in the 
galleries, making the Mansion a cul-
tural destination. One of its most popu-
lar displays gathered around six thou-
sand people to view Elizabeth Taylor’s 
69.42-carat pear-shape diamond – 
which, at the time, was one of the most 
expensive diamonds in the world.



The remodelled Mansion features a state-of-
the-art workshop located on the fifth floor, 
where master craftsmen execute unique High 
Jewellery creations and special orders for 
Cartier clients. Resident gemologists, who up-
hold Cartier’s high standards, review all the 
important gems for the jewels. Engravers are 

also available to add final touches to personal-
ised messages on Cartier jewels and watches. 
Some of Cartier’s most popular designs were 
created in this workshop. Inspired by New York 
City elegance, the Love Bracelet in 1969 cap-
tured the hearts of long-time clients as well as 
new patrons.   

The Accessories Salon



Mezzanine level VIP





The reopening of the Grand Fifth 
Avenue Mansion marks the end of the 
largest renovation in Cartier’s history. 
When the Mansion was first opened 
for business, Pierre wanted it to main-
tain the spirit of a grand home. He wel-
comed an array of guests from royal-
ty and celebrities to esteemed French 
pilots touring the United States, mak-
ing it a must-see on par with other fa-
mous landmarks of the city—a legacy 
still very much alive today.



Like Cartier’s other historic boutiques 
in Paris, London, and New York, the 
Ginza boutique successfully blends 
modern elegance of a Parisian bou-
tique with the classic grace of Japanese 
tradition. Presented as a shrine to High 
Jewellery through its appearance, the 
boutique is artistically bathed in red 
light—the signature colour of both 
Japan and Cartier. With the addition 
of LED lights at night, the Ginza bou-
tique transforms into an enormous lan-
tern filled with a warm glow. 

From its inception, Cartier demonstrat-
ed an interest in global cultures—show-
cased by the collection of Japanese-
inspired pieces produced in Cartier’s 
workshops. Fuelled by Cartier’s ex-
pertise and savoir-faire, these pieces 
ranged from traditional objects and 
interpreted themes to borrowed natu-
ralist and geometric motifs.

The Panther Hall



The Louis Cartier Diamond - 1976



The Charm Bracelet, commissioned in 
1942, accentuates Cartier’s expert at-
tention to detail as well as their pro-
found cultural understanding. The 
bracelet—made of platinum, gold, 
baguette and single-cut diamonds 
varying from yellow to brown, rubies, 
sapphires, emeralds, amethyst, moon-
stone, onyx, and polychrome enamel—
is composed of 10 Japanese charms. 
The girl doll on a stand represents the 
Hinamatsuri, or Girls’ Day festival, cel-
ebrated in March with displays of or-
namental dolls to ward off evil spirits. 
The crescent moon medal of a hare 
and wave is a popular symbol of pros-
perity and protection, originating from 
the legend of the White Hare of Inaba. 
The medal depicting two ideograms 
represents joy and bitterness, alluding 
to the Japanese proverb, “Pleasure will 
be followed by pain.” Other charms al-
so include Buddha or bodhisattva, lady 
holding parasol, fan, pagoda, lantern, 
junk ship, and a priest. This original 
interpretation of Japanese culture left 
the clientèle spellbound.





The reopening of the Ginza boutique 
is part of a rich history of exchange, il-
lustriously exemplified by Cartier’s 169 
years of capturing changing trends in 
society through High Jewellery designs. 
Assimilated over time, the Japanese cul-
ture now resonates in Cartier’s range of 
heritage pieces intended to emphasise 
the distinct overlap of history and spir-
it. This overlap, visualised by Cartier’s 
timeless approach to culture, presents 
the spirit of Cartier as it shines brighter 
in Tokyo.

by Jumanah Abualkhair







When it comes to contemporary art, Larry 
Gagosian is the global mogul who knows 
which artists will break auction records. 
There are sixteen Gagosian Galleries around 
the world: five in New York, three in London, 
two in Paris, and one in Beverley Hills, San 
Francisco, Rome, Athens, Geneva, and Hong 
Kong.

From September 29 through November 12 
works by Duane Hanson and Olivier Mosset 
will be on display in one of the galleries of the 
French capital, located on rue de Ponthieu, 
that runs parallel to the triumphant Avenue 
des Champs-Élysées and is near the presi-
dential Élysée Palace.

DUANE HANSON
Security Gard





DUANE HANSON
Housepainter I, 1984-1988
Autobody filler, polychromed, mixed 
media, with accessories
86 x 24 x 26 inches 
218.4 x 61 x 66 cm

OLIVIER MOSSET
Untitled, 2016
120 x 120 inches
304.8 x 304.8 cm

© The Estate of Duane Hanson. 
© Olivier Mosset, photography by 
Robert McKeever. 
 
Courtesy Gagosian Gallery





The minimalist paintings of Olivier 
Mosset and the hyper realistic sculp-
tures of Duane Hanson are brought 
together in this exhibition for the first 
time. The two artists, radically different 
and equally extreme in their respec-
tive lines of inquiry, seek, each in his 
own way, to test the boundaries of hu-
man perception.

The distinguished Swiss artist, Olivier 
Mosset, has always channelled his art 
to the pursuit of formal rigour and the 
physical roots of painting. His style is di-
rect and self-evident, suppressing figu-
ration, subjectivity, symbol, and meta-
phor in a practice that at once contains 
and rejects the dialectical history of 
painting. As a member of the minimal-
ist collective BMPT – that also includ-
ed Daniel Buren, Michel Parmentier, 
and Niele Toroni – Mr. Mosset’s ex-
ploration is dedicated to interrogating 
fixed ideas about creative authorship. 
Associated with conceptual abstrac-
tion, Mr. Mosset’s works represent pure 
colour and shape, inciting open-end-
ed physical experiences of surface, 
scale, and pattern. In five new mon-
ochromatic canvases, each in a mut-
ed or heightened pitch of colour, Mr. 
Mosset continues his exploration into 
the possibilities of pure form.

DUANE HANSON, Bodybuilder





The United States artist, Duane Hanson, depicts 
startlingly lifelike human figures that portray peo-
ple with an emphasis on the working class, which 
has distinguished his oeuvre over forty years. His 
representation of ordinary Americans, evolving 
out of precedents including nineteenth-century 

French Realism, evoke cathartic narrative and pa-
thos. His precision with small details such as hair 
strands, the elasticity of skin, the textures of cloth-
ing, and the expressiveness of a face lost in thought, 
arouse strong emotions ranging from empathy to 
revulsion.

OLIVIER MOSSET
Untitled, 2016
120 x 120 inches
304.8 x 304.8 cm

© The Estate of Duane Hanson. 
© Olivier Mosset, photography by Robert 
McKeever. 
 
Courtesy Gagosian Gallery





In a potent juxtaposition that contrasts the aspira-
tion toward sublime neutrality with the desire to 
represent the pathos of human reality, two poles of 
twentieth-century art create arresting physical ex-
periences, in which the viewer can consider his or 
her own ways of seeing.
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As one of Europe’s highest capital cities, 
Madrid is also an intense dose of culture. In 
recent years the city has reclaimed its time-
less Spanish feel, with galleries and artists bur-
geoning again after the financial crisis that 
shook the country some six years ago. Spain 
is Spain, and nowhere else in Europe can you 
get that Iberian vibe that blends the ultra-au-
thentic with a metropolitan flair. This fall sea-
son is a perfect time to catch a flight down 
to Madrid for an afternoon at the exhibition 
Miguel Blay: Solidity and Beauty, on view at 
Museo del Prado until February 10, or pop 
in to Museo Thyssen-Bornemisza for Renoir: 
Intimacy, which runs from October 18 to 
January 22. For ultimate comfort in an elegant 
setting, we’ve collected the top three places 
to stay.  Here’s our DeluxePad selection:
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Hotel Villa Magna 
Located on the Golden Mile, Hotel Villa Magna 
is a superior luxury five-star property that of-
fers 150 rooms and suites, the most luxurious of 
which are the Real Suite, the Royal Suite, and the 
Castellana Suite. Classic and modern, the beau-
tifully designed interior by Spanish designer 

Thomas Urquijo is empowered by a close prox-
imity to the business and luxury shopping dis-
tricts, and offers four exclusive gastronomic eater-
ies, including the Lounge, the Magnum Bar, and 
for haute cuisine the restaurants Villa Magna and 
Tse-Yang. 

S E L EC T I ON

Leading 
Hotels of 
the World 

editor's pick



The lobby at Hotel Villa Magna in Madrid





The Royal Suite at Hotel Villa Magna in Madrid





URSO Hotel & Spa Madrid
Urso Hotel & Spa is where the old and 
new Madrid meet and mingle. A palatial 
early 20th century building with a neo-
classical look from the outside, carefully 
blended with sleek, well- balanced inte-
riors of marble and honey-toned wood. 
Spanish architect and designer Antonio 
Obrador transformed the building into an 
elegant, sophisticated hotel with 78 rooms 
and suites. It stands out for its Diamond 
Dust facials in the spa and pop-up con-
cept restaurant that spotlights rotating 
chefs and ever-changing menus.

S E L EC T I ON

Small 
Luxury 

Hotels of 
the World 



 URSO Hotel & Spa Madrid





Natura Bissé Spa at URSO Hotel & Spa Madrid





The Principal Madrid
The Principal Madrid Hotel is the modern 
boutique hotel that stands out from a crowd. 
Well-situated in the heart of Madrid, with 
76 elegantly appointed rooms, rooftop 
Terraza with sweeping views of the city, 
and its Αtico restaurant on the 6th floor, the 
hotel is a must for business appointments 
or private celebrations. And if you’re look-
ing to impress, Chef Ramοn Freixa pre-
pares bespoke menus for those looking to 
do it up in style.

S E L EC T I ON

Leading 
Hotels of 
the World 

La Pergola at The Principal Madrid Hotel





The Principal Madrid Hotel
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The vivacious Stefano Gabbana and tailor-coutu-
rier Domenico Dolce brought their Spring ready-
to-wear collection to Milan this year in a runway 
show that pushed the limits of a conventional cat-
walk. With a deep draw on Southern Italian herit-
age, they brought in 20 ‘millennials’, from Lucky 
Blue Smith and his sisters to Cameron Dallas, and 
transported a crowd of energetic street dancers 
from Naples to dance a blend of hip-hop and 
Neapolitan tarantella along the runway. A tropi-
cal theme that flirts heavily with the traditional in 
a way that only D&G can do. We’ve collected a 
few of our favorite looks. 
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Set in the iconic Port Hercules of the Principality 
of Monaco since 1991, the Monaco Yacht Show is 
the only place to admire, visit, and purchase over 
120 of the world’s most extraordinary, one-off su-
peryachts built by the best shipyards in the busi-
ness. A staggering 40 new superyacht launches 
are unveiled for the very first time year after year - 
a significant draw to our thousands of visitors and 
a clear reflection of the precedence the Monaco 
Yacht Show takes on an international level. Not just 
the ideal setting to explore the world of serious 

superyachts, each year the Show welcomes al-
most 580 exhibiting companies and partners to 
its doors: the highest quality superyacht builders, 
the most innovative yacht designers, the most op-
ulent manufacturers, and the most important bro-
kerage houses. The Monaco Yacht Show is the 
pinnacle of the superyachting calendar, with or-
ganisers working tirelessly around the clock to 
provide the best platform to discover the great-
est of superyachting in the glamorous setting of 
Monaco. 





Looking back to the origins of the Show, just 32 su-
peryachts were on display in 1991 and by the 8th 
edition, 80 yachting related exhibitors were ready 
to participate. As the yachting industry itself ex-
panded exponentially over the past 20 years, so 
did the Monaco Yacht Show, with the 2016 edition 
expecting 580 exhibitors hailing from 38 different 

countries and a total of 125 of the world’s most im-
pressive superyachts on display. 

The past three to four years have been some of the 
most significant in regards to the growth and de-
velopment of the Show. China and the Asia Pacific 
region are two emerging markets that are predict-
ed to become increasingly significant in the future. 





New to the Show is the 2016 Monaco Yacht Summit 
where unbiased information about the yachting in-
dustry will be delivered to a delegation of privileged 
guests in an intimate and focused format. There 
can be many daunting issues to consider when 
chartering or acquiring a yacht for the first time, 
but armed with the intelligence from the Summit, 
the delegates will be well prepared for the charter 

or purchase decision-making process during their 
navigation at the Monaco Yacht Show. Presented 
by the Organisers at the Monaco Yacht Show, the 
Monaco Yacht Summit will guide and inform del-
egates via three independent workshops. Led by 
distinguished experts from the yachting indus-
try, the workshops will address current issues and 
share inside information with this new audience. 





The Charter workshop will explore the advantag-
es of chartering a yacht either as a new experi-
ence or before investing in a vessel. The experts 
will also explain the realistic expectations of open-
ing up a private yacht to commercial activity. The 
Purchase workshop lays the course on yacht se-
lection, financing and legal considerations with 
a focus on the real benefits of a yacht purchase. 

The Management workshop delves into the su-
percharged topics of crew and yacht manage-
ment, refit and insurance, and berthing consid-
erations. The delegates, potential future clients 
together with the representatives of their family 
offices, will be given the keys to the fascinating 
world of superyachts ahead of the opening day 
at the Monaco Yacht Show.







The Monaco Yacht Show’s new pres-
tige car exhibition zone, announced at 
the beginning of June by the show or-
ganisers, reveals its premier automo-
bile brands: Lamborghini, Rolls-Royce 
in association with the broker Burgess, 
Tesla, or the group Centigon, special-
ist in armouring luxury cars.

About ten models will be displayed at 
the MYS Car Deck, which will offer a 
230m2 indoor lounge bar for all of the 
show’s visitors and exhibitors. Cars will 
be available for purchase or a test drive 
in the heart of the town.





The Italian brand Lamborghini has already an-
nounced it will be exhibiting the Huracan LP 610-
4 Spyder whose high performance and sharp and 
sporty design have made it one of the most desir-
able cabriolets on the market.





Rolls Royce Motor Cars will exhibit the Rolls Royce 
Dawn with aesthetics to seduce a younger clien-
tele, and which symbolises the historical glam-
our of this British house - in operation for almost 
113 years.





Launched in the United States in 2003, the con-
structor Tesla Motors, commonly known as Tesla, 
is specialised in the manufacture of luxury and 
sporty electric cars. For the Monaco Yacht Show, 
this young brand will present the Model S P90D 
with staggering speed performance.





The company Centigon France, one of the lead-
ing specialists of armoured cars in the world, will 
offer the protected and extended versions of the 
Range Rover Autobiography (+30 cm) and the 
Mercedes Benz Class S550 (+65cm).



For many years, major automobile manufacturers 
have indirectly participated in the Monaco Yacht 
Show by chauffeuring its VIP visitors and the pri-
vate clients of exhibiting companies.

The launch of the Car Deck at the exhibition this 
September reflects the desire of these brands to 
associate themselves with the MYS. It is also de-
signed to meet the needs of yachting companies 
by attracting a new wealthy clientele on the quays 
of Port Hercules completing this ultra-high-end 
show visit.

Zone Quai Rainier III, Port Hercules
Access upon presentation of a valid MYS 2016 badge

(entrance Quai Antoine 1er).





The diverse world of watchmaking is commit-
ted to offeringwatch enthusiasts new perspec-
tives on time-keeping in tune with their other 
interests. Make the most of your leisure time 
with these unmissable events.
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From 2 July 2016 to 8 January 2017, the 
Fondation Cartier for contemporary art, 
located at 261 boulevard Raspail, Paris is 
presentingThe Great Animal Orchestra, 
inspired by the work of the American 
musician and bioacousticianBernie Krause.
The exhibition brings together the work 
of artists from all over the world and 
invites the public to enjoy an aesthetic 
meditation, both aural and visual, on the 
animal kingdom, which is increasingly 
under threat. The exhibition should attract 
members of the public interested in the 
topic and who know how royally Cartier has 
celebrated the animal kingdomthrough 
their designs for jewellery and watches 
past and present.  An acoustic and visual 
adventure to experience during a visit to 
the City of Lights.

S E L EC T I ON

Fondation Cartier pour 
l’art contemporain:
The Great Animal Orchestra

For more information: www.fondation.cartier.com







HYT in partnership 
with Panis-Barthez 
Competition:
matching philosophy and 
performance

The young avant-garde watchmaker HYT 
is proud to announce that it is now linked 
to TeamPanis-Barthez Compétition in 
the European Le Mans Series. With this 
ambitious alliance, the manufacturer, whose 
watches display the time with the aid of 
fluid contained in a reservoir, reaffirms its 
interest in endurance in all its forms. The 
partnership between these two worlds arose 
from a shared passion for performance. 
It began on the track of the Le Mans 24 
hours, in France, and was extended for the 
race on 17 July at the Red Bull Ring. It was 
maintained for the 4 Hours of Le Castellet on 
28 August, and will continue for the 4 Hours 
of Spa-Francorchamps (25 September) and 
the 4 Hours of Estoril (23 October). Lovers of 
cutting edge engineering can attend these 
exciting events.

For more information: www.hytwatches.com
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the beauty of engineering

This event is acknowledged as one of the 
finest shows of collectors’ cars in the world. 
On Sunday 4 September, it took place in 
the Le Nôtre gardens of the Chateau de 
Chantilly for the third year in succession.In 
the course of this convivial event, a hundred 
exceptional cars were in competition for the 
Concours d’Etat while seven manufacturers’ 
concept cars, accompanied by models 
dressed by designers, took part in the 
Concours d’Elégance, andthe best cars 
from 40 clubs were in contention for the 
Grand Prix for Clubs. As the sponsor of the 
event, the watchmaker Richard Mille took 
the opportunity to launch the RM 11-03, a 
new Automatic Flyback chronograph with 
an annual calendar. Its powerful design 
is immediately recognisable and provides 
a link between tradition and the latest 
materials inspired by the automotive and 
aeronautical industries.

For more information: www.chantillyartsetelegance.com

S E L EC T I ONChantilly Arts & 
Elégance Richard Mille:











The Régates Royales de Cannes, launched 
in 1860 and established as the closing event 
of the Panerai Classic Yachts challenge since 
2005, is the most prestigious rendezvous in 
the international season of regattas for classic 
and vintage yachts. This event has become 
a unique celebration of the sea and its star 
performers by attracting a large number of 
ships of different types as well as through its 
long history. This year’s regattas take place 
from 20 to 24 September and will once again 
bring together the finest classic yachts from 
the glamorous belle époque of yachting. 
This sea-going event sponsored by Officine 
Panerai providesan opportunity to discover 
their new collection of timepieces with 
complications or to fall for one of the water-
resistant watches that they manufacture.

S E L EC T I ON

Régates Royales 
de Cannes:
time to take to the high seas

For more information: www.paneraiclassicyachtschallenge.com









This young brand is closely involved with 
motor sports through its ‘sister’ company 
Rebellion Racing, whose car R-One took 
part in LMP1 at the FIA World Endurance 
Championship, and also draws on 
technological advances in the sector to 
excel in the area of timepieces inspired by 
avant-garde cars.Familiar to knowledgeable 
amateurs, this Swiss house creates a buzz 
by creating iconic products such as the 
Magnum 540 Tourbillon. Supplied in carbon 
fibre, it also available with a sapphire 
crystal case that displays the ultramodern 
technology employed, including their famous 
microscopic chain recallinga car transmission. 
The company is passionate about motor 
racing and attended the fabulous 6 Hours of 
Mexico on 2 and 3 September alongside their 
team Rebellion Racing.

S E L EC T I ON

WEC 6 Hours of Mexico: 
Time for Rebellion

For details of dates of future races and more 
information about their range of watches: 
www.rebellion-timepieces.com











The American fashion designer who has 
switched to filmmaking returned to the big 
screen with a haunting romantic thriller of 
remarkable intimacy and gripping suspense 
that explored the thin lines between love, 
cruelty, revenge, and reparation. After sev-
en years from A Single Man, Ford present-
ed Nocturnal Animals at the 73rd edition of 
the Venice Film Festival, and won the Silver 
Lion Grand Jury Prize.





Nocturnal Animals is a based on the 1993 novel Tony and Susan by Austin Wright, 
about a woman who receives a book manuscript from her ex-husband, whom she left 
twenty years earlier. Wright tracks two stories: the one in the novel, titled Nocturnal 
Animals, which tells of a man whose family vacation turns violent and deadly; and 
the story of Susan, who finds herself recalling her first marriage and confronting 
some dark truths about herself.

Tom Ford is presented with the Silver Lion Grand Jury Prize at the 73rd 
edition of the Venice Film Festival for Nocturnal Animals





The script, written by Tom Ford, has forthright and 
candid conversations that form intense connections 
between the characters. Some in particular will be 
prophetic in the way Mr. Ford profoundly analyses 
how humans change; to what degree they switch 
from idealism to what they always dreaded; and 
the way the most romantic of souls may transform 

into a rancorous writer of bloodthirsty tales.

The movie is beautifully shot, but as Ford explained 
style was not the ultimate goal: “Style without sub-
stance is hollow and empty; sets and costumes 
inform the audience and help the actors inhab-
it the role fully.” The consistency of tone is what 
makes the film so captivating.

Jake Gyllenhaal plays Tony Hastings and 
Edward Sheffield in Nocturnal Animals





However, the American fashion designer does not turn his back on style 
when it comes to creating more of his stupendous garments. His distinctive 
approach known for maintaining an air of exclusivity was very clear during 
his Autumn/Winter collection, presented at New York Fashion Week at the 
Four Seasons Restaurant. By inviting only an elite, Tom Ford had the chance 
to experiment the “see now, buy now” modus operandi adopted by high-
profile labels such as Burberry.

Anna Wintour at New York 
Fashion Week 2016







The presentation consisted of round din-
ner tables scattered throughout the room 
with a raised platform runway in the centre, 
with A-list guests attending, such as Julianne 
Moore, Rita Ora, Tom Hanks and Rita Wilson, 
Aaron Taylor-Johnson, Uma Thurman, Alicia 
Keys, Baz Luhrmann, Cindy Crawford, Naomi 
Campbell, and Anna Wintour.

Laura Hutton and Naomi Campbell Tom Hanks and Rita Wilson





Models included Ford’s favourites, from Carolyn 
Murphy, Amber Valletta, and Liya Kebede to Gigi 
Hadid, Daphne Groeneveld, and Sasha Luss. The 
daywear part of the collection mostly adhered to 
a cinched-waist silhouette, with large leather or 
metal belts enhancing the models’ curves. As the 

lights dimmed, the evening wear took the stage, 
opened by Karly Loyce in a backless ivory top 
and black trousers. Once the runway show was 
over, Ford took a bow, releasing models to min-
gle in the crowd, and reappeared moments lat-
er to introduce a performance by Leon Bridges.

Look 47 featuring Gigi Hadid at the TOM FORD AW16 Show Amber Valletta in Look 48 at the TOM FORD AW16 Show



Model Ondria Hardin in Look 5 of the TOM FORD AW16 Show



Leone Bridges performing at New York Fashion Week



Whether it is on the big screen or the cat-
walk, this autumn Tom Ford has proved to be 
the man of the season, bewitching audiences 
worldwide.
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Whether travelling for business or on a person-
al jaunt, an acquaintance with the best dining 
experiences Italy has to offer is a must. Avoid 
the tourist traps and sink into culinary magnif-
icence with our top seven list. From rank one 
on The World’s 50 Best Restaurants List 2016 
to celebrated out-of-the-way gems in major 
cities across the peninsula, take our word for 
it and make a reservation next time you’re in 
town.
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Milan For more information visit: www.ristoranteberton.com

Ristorante Berton
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Naples For more information visit: www.donalfonso.com/ristorante
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Don Alfonso 







Rome For more information visit: www.romecavalieri.com/la-pergola

La Pergola at Rome Cavalieri Luxury Hotel 
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Venice For more information visit: www.osterialletestiere.it

Osteria alle Testiere
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Editor’s Pick

Best Fish



Meryll Streep visits Osteria alle Testiere in Venice





Modena For more information visit: www.osteriafrancescana.it

Osteria Francescana 
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#1
Worlds's 
50 Best 

Restaurants

Chef Massimo Bottura







Licata, Sicily For more information visit: www.ristorantelamadia.it

Ristorante La Madia
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