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The Riviera resort of Cannes sparkled with 
glamour from May 17-28 as the 70th edi-
tion of the famous French Film Festival 
took place with the participation of enter-
tainment’s crème de la crème.





The ten day by invitation-only festival at-
tracted not only celebrities, the film indus-
try and press, but also the world’s most fas-
cinating luxury brands and their guests. For 
over twenty years Chopard has been the of-
ficial partner and sponsor of the Festival de 
Cannes. Engaged not only in sponsorship 
and events, but also in providing the fes-
tival’s star trophy, La Palme d’Or, which is 
made from ethical eighteen carat fair-mined 
gold perched atop a crystal rock. During the 
closing ceremony, the awards handed out 
at the Palais des Festivals in Cannes went to 
Ruben Östlund for directing The Square, as 
well as Diane Kruger who won Best Actress 
in In the Fade and Joaquin Phoenix as Best 
Actor in You Were Never Really Here.

Propitious vibes, new cinematic oeuvres, and 
sparkling fêtes at the Cote d’Azur created 
an air of celebration for the seventy years of 
the most in vogue film festival in the world.

Nicole Kidman wore a Rodarte dress





Hollywood stars composed the jury selecting the 2017 winners, among them Uma 
Thurman (President of Un Certain Regard), Oscar Winner Paolo Sorrentino, Will 
Smith, Pedro Almodóvar, and the resplendent Jessica Chastain. The American ac-
tress, with the advice of her stylist Elizabeth Stewart, paraded labels like Alexander 
McQueen, Stella McCartney, Givenchy, Cinq a Sept, Chanel, Armani Privé, and 
Chloé. Undoubtedly, the green gown by Christian Dior is the habiliment that radi-
ated the most on the red carpet.

Paolo Sorrentino



Uma Thurman





Female beauty was preponderant this year on the 
Promenade de la Croisette, starting from the em-
blem of this 70th edition: Claudia Cardinale. The 
image of the Italian Tunisian performer and her 
rooftop dance in Rome at the age of twenty-one 
was the official poster of the kermesse. Even ladies 
behind the camera determined how female grace 
is conquering the film industry: Sofia Coppola be-
came the second female director in the festival’s 
history to claim the prize as Best Director, with her 

movie The Beguiled. The film, about a girls’ school 
in Virginia during the Civil War, stars Colin Farrell, 
Kirsten Dunst, Elle Fanning, and Nicole Kidman. 
The latter two stunned the red carpet of another 
film they presented together, How to Talk to Girls 
at Parties directed by John Cameron Mitchell. The 
fairy tale dress of Rodarte worn by Nicole Kidman 
shone with its constellation of sequins, while Elle 
Fanning’s Gucci outfit was no less enchanting as 
tulle enveloped her chimerically.

The Beguiled



Sofia Coppola





An unyielding staple on the festival circuit, 
French acting legend Isabelle Huppert 
headlined two international dramas on the 
Croisette this year: Master Austrian film-
maker Michael Haneke’s enticing critique 
of bourgeois society, Happy End, and a col-
laboration with South Korean auteur Hong 
Sang-soo, Claire’s Camera. The sophisti-
cated dame stunned guests of the Women in 
Motion Awards Dinner in her Saint Laurent 
white dress, attended also by Princess 
Charlotte Casiraghi, dressed up to the nines 
by Gucci. 

Isabelle Huppert wore a Saint Laurent 
by Anthony Vaccarello dress



Jessica Chastain in Christian Dior



Elle Fanning wore a Gucci gown



Charlotte Casiraghi in Gucci





Innovation in motion pictures was herald-
ed by the ingenious Alejandro González 
Iñárritu with the six minute and a half VR 
experience Carne Y Anera. This is the 
first virtual reality project to be chosen for 
the Official Selection of the Cannes Film 
Festival. The film explores the human con-
ditions of immigrants and refugees, based 
on true accounts that blend the superficial 
lines between subject and bystander.



Alejandro González Iñárritu



Writer: Olivier Dupon





They say diamonds are forever, but this 
is not a reason to lock them away. One 
high jeweller in particular has made this 
statement their cardinal rule: their cov-
eted diamond creations should be worn 
and enjoyed during the day, through-
out the night, on any occasion, in any 
location. And how could you not when 
presented with a Cartier piece!

Crowned by a legendary and universal 
aura, the eponymous French jeweller 
has indeed made an art of designing 
desirable and versatile jewellery with 
the best diamonds. Moreover the same 
excellence and ebullient creativity is in-
stinctively applied to both Cartier haute 
joaillerie and Cartier fine jewellery, for 
Cartier has always been at the fore-
front of ingenious experimentation and 
immaculate aesthetics when it comes 
to precious gemstones and above all 
diamonds. 

www.cartier.com Necklace in 18K grey gold set with one 
1.99-carat brilliant-cut diamond, onyx, black 
lacquer and brilliant cut diamonds from 
Galanterie de Cartier (worn with earrings 
in platinum with two 1.10-carat brilliant-cut 
diamonds, one each); (photograph by Julia 
Noni © Cartier).



Recent fine jewellery collections are testament to this enviable reputation. 
Coup D’Éclat de Cartier is both a play on diamond paving and a play on 
rings. The quest for sculptural volumes is compounded by the technical im-
peratives brought by diamonds (how to maximise their radiance). The out-
come is an array of well-proportioned bands, which ranges from classical-
with-a-twist (the cross-over ribbon effect) to more edgy (a geodesic dome 
with reliefs). Some rings are more futuristic than others, yet they all share the 
same luxurious minimalism made of white diamonds on white gold. 

Ring in 18K white gold set with 
171 brilliant-cut diamonds 
totalling 2.58 carats; 
Coup d’éclat de Cartier 
(© Cartier).

Ring in 18K white gold set with 
302 brilliant-cut diamonds 
totalling 2.32 carats; 
Coup d’éclat de Cartier 
(© Cartier).

Ring in 18K white gold set 
with 87 brilliant-cut diamonds 
totalling 1.45 carats; 
Coup d’éclat de Cartier 
(© Cartier).

www.cartier.com





Alliance in 18K grey 
gold set with diamonds; 
Coup d’éclat de Cartier 
(photograph by Vincent 
Wulveryck © Cartier).

www.cartier.com





A textural palette is found in the other grid-pattern-driven collection, the 
Réflection collection. As its name suggests, it is a series that explores 
light, and the way Cartier set about igniting the best possible refraction 
is by alternating a row of 2 baguette-cut diamonds with a row of 4 round 
brilliant-cut diamonds. In the bracelet and earrings, the repeated alter-
nating texture and the way each row leans at the same angle gives the 
edges a seesaw effect, evoking geometric ribbons. However, the ring 
suggests marquetry with its deceptively randomly placed baguette and 
round diamonds conjuring a shield-like surface.

Bracelet in 18K grey 
gold set with diamonds; 
Réflection de Cartier 
(photograph by Vincent 
De La Faille © Cartier).

www.cartier.com





Earrings in 18K grey gold set 
with diamonds; Réflection 
de Cartier (photograph by 
Vincent Wulveryck © Cartier).

Necklace in 18K grey gold set 
with diamonds; Réflection de 
Cartier (photograph by Vincent 
De La Faille © Cartier).

www.cartier.com





In a more classical and demure way, the Galanterie collection is 
nonetheless abiding by the same codes: precise lines and the ulti-
mate brilliance for what is a fresh approach to solitaire rings. Here 
the geometry is more curvaceous and elliptical, and symmetry is 
key. On a more symbolic level, the loops elicit an abstract infinity 
emblem, fully befitting this collection, which is the more ‘bridal’ of 
the three.

Pendant – Pendant necklace in 
18K grey gold set with diamonds; 
Galanterie de Cartier
(© Cartier).

www.cartier.com





Earrings in 18K grey 
gold set with diamonds; 
Galanterie de Cartier 
(photograph by Vincent 
De La Faille © Cartier).

Ring in 18K grey gold 
set with diamonds; 
Galanterie de Cartier 
(photograph by Vincent 
Wulveryck © Cartier).

www.cartier.com





For all these reasons, it is apparent that with Cartier, diamonds are defi-
nitely forever, yet unreservedly relevant to the moment, a guilt-free 
companion of every occasion. Wearing a Cartier D’Éclat de Cartier, 
Réflection or Galanterie piece guarantees the unalloyed pleasure of 
making diamonds come alive, and not be vault-hidden.

www.cartier.com

Ring in 18K grey gold 
set with diamonds from 
Galanterie de Cartier 
(worn with a white gold 

cuff set with brilliant-cut 
diamonds (photograph by 

Julia Noni © Cartier)).







They say he was endowed with compelling vigour and exception-
al dialectical ingenuity; that he was a great Master of Ceremonies. 
Behold James Christie, the legendary auctioneer of Christie’s auc-
tion house. Founded by Mr. Christie 251 years ago, it is the old-
est and most important worldwide, deliberately headquartered in 
the heart of London, where high society could benefit from a kind 
of theatrical stage. In those days, an auction was often a “merry-
go-round for the elite, a place where the elegant people gathered 
to be seen, like so many lots,” Lord Rothschild remembers in the 
preface to Going Once, a book written to celebrate the auction 
house’s anniversary. 

Monet





This anniversary offers a platform for thought: what 
is the art market’s current state of health? The market 
has suffered its second consecutive year, partly due to 
the instability of the geopolitical situation. Compared 
to 2015, in 2016 global sales declined by 11 percent. In 
2013 and 2014 to present, they went from USD 68.2 
billion to USD 56.6 billion (according to a report re-
leased by UBS Group AG and Art Basel).

In spite of this challenging time, Christie’s remains 
the industry leader, in perpetual competition with 
Sotheby’s. It is an intense rivalry, often marked by mu-
tual jibing, like Christie’s comment: “Sotheby’s? They’re 
nothing but merchants in gentlemen’s clothing,” spark-
ing a retort from the contender with similar wording.





For the past two and a half centuries, the 
halls of Christie’s have helped to under-
stand the desires, fashions, tastes, and 
trends of the day. But above all, they have 
served as an invaluable instrument in the 
identification of wealth distribution At 
present, a concentration is identified in 

Asia and America; and in fact, Christie’s is 
closing the South Kensington headquar-
ters in London to open a new hall in Los 
Angeles and to begin collaborating with 
San Francisco. Essentially, Europe is sell-
ing off its treasures and the Americans and 
Asians are buying them up. 

Turner





Art dealers, collectors, and merchants can make an artist’s fortune, while 
auction houses offer optimal visibility. Not to mention that selling price 
alters the public’s perception of both the art and the artist. The selling of 
Basquiat’s Untitled for USD 57.3 million was without a doubt the artist’s 
supreme coronation. The same can be said of Van Gogh’s Sunflowers, 
which sold in 1987 for USD 40 million and Modigliani’s Red Nude, which 
sold two years ago for USD 170 million.

Modigliani 
Red Nude



Another thing about auction houses is that they 
document fetishes for eras past, such as the type-
writer with which Ian Fleming wrote his James 
Bond novels or the skin-tight dress Marilyn Monroe 
wore when she sang the most famous rendition in 
history of Happy Birthday, Mr. President. Well, in 
1999 that dress sold for USD 1,731,500. Other re-
cords include Elizabeth Taylor’s jewellery collec-
tion, auctioned in 2011 for USD 140 million. Then 
there is the Rothschild egg that sold in 2007 for 
USD 18,573,940, breaking a triple record for the 
highest selling price of a Russian object (excluding 
paintings), a Fabergé creation, and a watch. The 
egg finally resurfaced in 2014 in St. Petersburg, 
Russia, as a donation to the Hermitage Museum.

The Rothschild Egg





A Gold plated Royal Quiet de Luxe 
Portable Typewriter owned by Ian 
Fleming (1908-1964). Produced 
in 1952. Sold 5 May 1995, London. 
© Christie’s Images Limited 2016, 
London_Scala, Florence





The 1943 Rolex 4113, given as a tribute to fa-
mous drivers and owners of racing teams, 
were never distributed on the market. Only 
12 models were made, with serial numbers 
ranging from 051313 to 051324 printed on 
the case. The fact that most collectors have 
never even seen one in person is what makes 
this Rolex even more exclusive and covet-
ed. In Geneva in 2013, Number 051314 was 
sold for over a million dollars, which actual-
ly turned out to be a bargain. Yes, a bargain, 
because in May 2016, that very same watch 
was auctioned again for a record breaking 
USD 2,500,000.

La Peregrina



© Undine Pröhl





Mexican hoteliers, Grupo Habita, create 
some of the most internationally awarded 
and chic lifestyle hotels in the United States 
and Mexico. Case in point, The Robey which 
opened recently in Chicago inside a 1929 
landmark Art Deco Tower in the city’s bur-
geoning Wicker Park neighbourhood. Carlos 
Couturier is one of the group’s creative forc-
es with an eye for innovative interior design 
that is a trademark of their mini hotel em-
pire. Fabulous and fun design and scrupu-
lous attention to detail have kept their brand 
at the top for nearly two decades.

© Undine Pröhl





“The Robey really found us,” says Couturior, who, with his partners, have a tal-
ent for finding and transforming communities into thriving cultural hubs. “We 
found the inspiration for the interior of the hotel from Edward Hopper and 
Frank Lloyd Wright. For the summer roof top, the inspiration came from the 
northern sea in Europe. And I think the warmth is given to the space mainly 
by our Latin touch: music, drinks, and Mexican food.”

Carlos Couturior





When Couturior approaches a new hotel project, he 
works with sophisticated and progressive design-
ers like Antwerp duo, Nicolas Schuybroek & Marc 
Merckx. He prefers to source vintage furniture and 
carefully curates his hotel rooms and suites with 
essential, local, and functional objects rather than 

cramming them with too many design elements. He 
tries to involve classic designers, acquiring pieces 
like custom ordered furniture from an Amish com-
munity in Ohio, or working with classic American 
furnishing companies and designers like Edward 
Wormley from Dunbar in North Carolina.

© Undine Pröhl





Couturior and the Grupo Habita team al-
so operate on good instinct. When decid-
ing where to build their hotels they select the 
places, neighbourhoods, and beaches that 
they love. Their beachfront hotel in Puerto 
Escondido seemed an obvious place to in-
vest, comprised as it is of all the components 
that Grupo Habita embraces: unspoiled na-
ture, isolation, silence, surfing waves, and 
artists as neighbours, like Gabriel Orozco, 
Bosco Sodi, and Casa Wabi. Wherever they 
choose to open for business, says Couturior, 
he and his partners look for authenticity, es-
sence, and culture. 

© Undine Pröhl





© Undine Pröhl





One further aspect of Grupo Habita’s success is 
their freedom to dream. Their constraints are dif-
ferent from larger corporate hotel chains; they can 
experiment with design and dining and bar con-
cepts, and create new hotel experiences that inspire 
and entertain, and ultimately garner large custom-
er loyalty. Even as Couturior has no background 

in design (he studied economics and international 
trade), he says that most his acumen for developing 
chic and radically different hotels is his love for na-
ture and the inspiration that he takes from it. Since 
starting as a hotelier, Couturior says that he tries 
to remind himself to not take anything for granted 
and remember that every detail counts. 

Captions

@AdrianGaut courtesy of GRUPO HABITA  





While his background is not art or design, 
Couturier and his partners are heavily in-
volved in the arts. Grupo HABITA sits on the 
boards of the most important museums in 
Mexico, like the Tamayo Museum, Sala de 
Arte Público Siqueros, Casa de los Vientos 
Acapulco. They sponsor a biennial contempo-
rary arts/photography auction at CONDESAdf 
for DUERME TRANQUILO and Child Fund 
Mexico. They also work with Niños in Alegría 
who dignifies public schools in Guerrero. 
And as they move to in on new cities, they 
maintain a commitment to building cultural 
bridges, like in Chicago where they are cur-
rently sponsoring the Tania Perez Cordoba 
exhibit in the Museum of Contemporary Art 
Chicago.

© Undine Pröh





Courtier and Grupo Habita continue to push the boundaries and 
add to their list of cool hotels; the group is currently in the planning 
stages for a new lifestyle outpost in Los Angeles. “I feel we are kind 
of pioneers in this type of hotels,” say Couturier. “We take pride in 
constantly reinventing ourselves. We lead, not follow.”

Captions

© Undine Pröhl 







The Blancpain GT Series Europe 2017 kicked off in Monza, Italy, 
on April 22 - 23, drawing some 20,000 spectators. Now exported to 
Asia, and as of next year to the United States, a surge in development 
has turned the Blancpain GT Series into the largest in the world. 
Thousands of fans made the trip to the mythical Autodromo 
Nazionale de Monza to admire a line-up of impressive racing cars 
and to get acquainted with 52 registered teams and drivers from 
30 countries. And they weren’t disappointed. 





THE RACE AT A GLANCE

Lamborghini #63 of GRT Grasser Racing Team 
led by Mirko Bortolotti, Andrea Caldarelli, and 
Christian Engelhart crossed the finish line first. At 
the end of the race, the winning trio had taken a 
29-second lead over Ferrari #50 in the Spirit of 
Race. The Mercedes #84 of the Mercedes-AMG 

Team HTP Motorsport completed the podium. 
Ahmad Al-Harthy triumphed in the Pro-Am Cup 
category, with his Aston Martin # 97 from the 
Oman Racing Team with TF Sport, while Rinaldi 
Racing’s Ferrari #488, driven by Pierre Ehret and 
Rino Mastronardi, was declared the winner of the 
Am Cup.

Bustier and trousers by Carmen March 
and Shoes by Burberry for London 
interviews.



“The Blancpain GT is one of the 
most important series in the world.”

Giancarlo Fisichella, team: AF Corse 
source: Endurance-info





Over the past nine years, Blancpain has emerged 
as a pre-eminent force in the field of motorsport and 
established a leading profile among automobile 
manufacturers, drivers, and spectators. The watch 
manufacture has become an international ben-
chmark in GT racing through partnerships such as 
the Blancpain GT Series Europe (comprising the 

Blancpain Endurance Series and the Blancpain 
Sprint Series), the Blancpain GT Series Asia, 
the Blancpain Sports Club, and the British GT 
Championship. Watchmaking and automotive 
mechanics meet and mingle as Blancpain thrives 
on being in the centre of the action by serving as 
official race timekeeper.

A WATCHMAKER’S WORLD OF MOTORSPORT







THE EXPERIENCE 

Uniting the worlds of Haute Horlogerie, cutting-edge motorsports and Art de vivre, 
Blancpain creates an ideal meeting place for amateur and professional drivers as well 
as watch enthusiasts at each of its events. It provides a perfect setting within which 
devotees of finely-made timepieces and cars can meet up and experience a shared 
passion, and follow the races live. Guests can also discover a world of gastronomy. 
Carefully selected wines and gourmet dishes are served during mealtimes. 





This hotspot offers an immersion into the world of Blancpain, notably 
thanks to a workshop area where the onsite master-watchmaker gives 
various demonstrations. Friends of the brand have the possibility to 
enjoy a unique behind-the-scenes race experience. Among the various 
activities on offer are a visit to Blancpain Timekeeping and a backstage 
look at TV broadcasts, which enables Blancpain guests to experience 
races from the inside.





“The Blancpain championship grows 
more exciting with every year.”

Jonathan Hirschi, team: Emil Frey Racing 
source: Endurance-info
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Each month in this column, I will share my secret 
jewellery discoveries with you; a selection of up to 
five jewellery pieces based on their craftsmanship 
and inspiring creativity. Only one-of-a-kind (or 
limited edition) jewels, chosen from all around 
the world, will make the cut. It is not about value 
(pieces could start from a few thousands up to 
millions), yet these pieces could be as much a 
good financial investment as an emotional one. 
There will be no theme other than uniqueness 
in all aspects. It is exclusively on Deluxe Pad for 
you to peruse, appreciate and eventually make 
your own.

Olivier  Dupon

Notes on an Obsession



An African Grey Parrot is said to be a great lifetime 
companion thanks to both its highly developed 
intelligence and its playfulness. So it seems only 
fitting that it would come to the attention of a high 
jeweller with a keen interest in the natural world, 
namely Hemmerle. About this beautiful brooch, 
Stefan Hemmerle says that he got inspired by the 
unique and priceless pieces owned by the Duke 
and Duchess of Windsor, Wallis Simpson and 
Edward VIII, which were sold at Sotheby’s auctions 
in the early nineties. The genius touch was to cut 
moonstones to size to replicate the shimmering 
feathers and the polished beak.

www.hemmerle.com  
Hemmerle Maximilianstrasse 14, 
80539 Munich, +49 89 24 22 600
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‘African Grey Parrot Brooch’ in 18K 
white gold set with diamonds, rubies, 
star sapphires, and moonstones. POA.



High Jewellery necklace in 18K pink 
gold set with pearls, rubellites and 
diamonds; Festa Collection. POA.

Premiered at the Cannes Film Festival 2017 on no other than the gorgeous model and actress 
Emily Ratajkowski, this high jewellery necklace from the new Festa Collection, which 
celebrates “the joy of Italian art de vivre”, has ‘Bulgari’ written all over it. Generous, lavish, 
and sensual: diamond-paved rose gold links have an almost calligraphic style, and those 
on the front row are adorned with a grape-like diamond cluster. There, in between each 
sumptuous link, seven pearls a various hues face seven triangular rubellite cabochons. The 
lushness of the deep raspberry rubellites combined with the glow of the pearls is electrifying. 
As always with Bulgari, high jewellery is a sensory experience, and an invitation to exhilarate. 

www.bulgari.com
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Also premiered at the Cannes Film Festival, just a 
few days ago, these two rings from the Love on 
the Rocks Collection are part of a broader array 
of 60 new pieces by de Grisogono to celebrate 
the 70th anniversary of the French festival. 
It is interesting to see that in both instances, 
the emerald-cut, in all its elegant simplicity, 
is enhanced by de Grisogono’s signature, a 
lavish domed band. In the emerald ring case, 
the curvaceous band is all over paved with 

pear-shaped diamonds according to an irregular 
pattern, and the diamonds are set in place by 
round emeralds that dot the surface. For the 
sapphire ring, an organic paving of emeralds of 
various sizes is framed by two rows of baguette-
cut diamonds, each resting on a diamond-paved 
ring, one on each side of the band. Both intricate 
exercises in how to make the most of what a 
solitaire ring could be, both scrumptious. 

www.degrisogono.com
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High Jewellery Ring in 18K 
white gold set with one 
emerald-cut emerald (12.34 
carats), 32 pear-cut diamonds, 
and 50 additional diamonds 
and 163 emeralds; Love on 
the Rocks Collection. POA.

High Jewellery Ring in 18K white gold set with 
one emerald-cut blue sapphire (50.57 carats), 60 
baguette-cut white diamonds, 52 blue sapphires, 

175 emeralds and 323 white diamonds; 
Love on the Rocks Collection. POA.



Created specifically for the Cannes Film Festival 2017, the ‘Gatsby Earrings’ by Avakian 
highlight the “use of unusual stones and bold colour combinations, whilst giving it an Art 
Deco feel which is echoed in quite a lot of our high jewellery pieces”, Haig Avakian says. 
In each of the three colourways, the architectural construction (the elongated centre built 
as roof tiles or scales) is magnified by the glamour of the vividly coloured gemstones; 
and when you know how brittle onyx is, you have to marvel even more at the black and 
tangerine version. Interestingly, their divine elegance does come at a very interesting 
price point. So no need to choose one or the other, you could collect them all!

www.avakian.com
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‘Gatsby Earrings’ in 18K white gold, 
set with white enamel, diamonds, 
pearls and tourmalines; or onyx, 
diamonds and yellow citrines; or 
white enamel, diamonds, pearls 
and amethysts. POA.



‘May the Force be with you!’ is the first thing that may come 
to your mind when eyeing this pair of exceptional cuffs by 
Jacob & Co. ‘The Mystery of Muzo’ is indeed exceptional 
jewellery on so many levels. First of course, the presence of 
large Columbian emeralds, which are almost identical in 
carat weight and colour; then the painstaking mosaic of cut-
to-shape black spinels that conjure a predator’s skin. Last 
the sensual delineation of diamond paved bands in a bid to 
evoke the ribs of a corset. These are cuffs fit for a glamazon.

www.jacobandco.com
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‘The Mystery of Muzo’ pair of cuffs 
in 18K white gold set with one 
74.33-carat and one 70.57-carat 
vivid green pear-shaped Colombian 
emeralds, hand-cut black spinels, 
and 118.13 carats of round, brilliant-
cut diamonds. POA.



www.mikimoto.com





Celebrating pearls for the June issue is fitting as 
the pearl is this month’s birthstone. Yet beyond 
any calendar considerations, pearls should re-
ally be the bedrock of any jewellery collection. 
They come in so many diverse shapes and co-
lours (think gold, green, black, blue, pink, and 
of course white; think Akoya, South Sea, Mabe, 
keshi, baroque, fresh water, melo, conch and 
even coral beads) that everyone can find a good 
match. Moreover jewellers have been revamp-
ing how pearl jewellery looks by modernis-
ing and freeing pearls from their more classi-
cal manifestation. So yes, a simple one-strand 
necklace or a pair of pearl studs is essential 
and both are the best companions for any out-
fit; but nowadays it is also possible to venture 
into more exciting territories. Contemporary 
designs with pearls are now in turn edgy, un-
expected, youthful and sensational. The follow-
ing designers (some operate their own pearl 
farms – Tasaki, Autore, Paspaley – the rest in-
satiably travel the world to source the best and 
rarest lots) consider natural pearls almost like 
any other exceptional gemstones, the major 
difference residing in the fact that a pearl is 
produced by a living organism, and therefore 
it becomes an object of deferential attention.

25th May 2017, Cannes 
- Piaget International 
Brand Ambassador and 
renowned actress Jessica 
Chastain wore at the 
amfAR Gala Dinner Piaget 
rings, earrings and a 
stunning necklace set with 
pearls and 1 cushion-cut 
red tourmaline (approx. 
15.45 carats) in pink gold 
and diamonds from the 
Piaget Rose Collection. 
www.piaget.com



If there were a parure that embodies the best Mikimoto evolution from pearl purvey-
or to high jeweller, it would be the ‘Essential Pearl and Diamond Necklace Set’. Past 
and present are reunited in the form of a gradient of both Akoya (smaller pearls) and 
white South Sea cultured pearls (larger ones) that is mirrored by a cluster of round 
brilliant-cut diamonds on the facing half. As such the tantalising lustre of the pearls 
is echoed in the radiance of the diamonds in what is a classical rendition with a su-
perb twist. On the next spread is the ‘Detachable Melo Set’ which showcases both 
Mikimoto’s position at the forefront of supplying the most extraordinary pearls as well 
as the use of traditional techniques by paying homage to the founder’s original de-
signs – in particular the ‘Yaguruma Sash Clip’, known for its versatility.

www.mikimoto.com Necklace in 18K white gold set with 
a gradient of 6–8.49mm Akoya 
and 8.9–13.99mm white South Sea 
cultured pearls, and 29.41 carats 
of white diamonds; 
Essential Collection. POA.

Earrings in 18K white gold, 
each set with a 13.5mmm 
white South Sea cultured 
pearl, and 5.67 carats of 
white diamonds; 
Essential Collection. POA.



www.mikimoto.com

‘Detachable Melo Necklace’ 
in platinum made of a basic 
necklace set with 21.43 carats 
of white diamonds, as well as 
two interchangeable pendants 
also in platinum: the 16mm Melo 
surrounded by 6.80 carats of 
white diamonds and the 15mm 
white South Sea cultured pearl 
adorned with 2.98 carats of white 
diamonds. POA.

Similarly, the ‘Detachable Melo Earrings’ 
in platinum come with a basic post of 

3.97 carats of white diamonds and two 
interchangeable drop earrings: the 14mm 

Melo surrounded by 8.16 carats of white 
diamonds and (not shown) the 14mm white 

South Sea cultured pearl accented with 
2.34 carats of white diamonds. POA.





The baroque Akoya pearls of the Rêve Ritz 
from the RITZ PARIS par TASAKI Collection 
(next spread) have a specific blue hue which, 
incidentally, was the colour favoured by Wallis 
Simpson, the Duchess of Windsor. As a loyal 
guest of the Paris Ritz, the Windsor Suite com-
memorates the connection and the decor nat-
urally had to display her preferred colour. The 
collection is thus an homage to the eerie light 
(the yellow gold diamond-paved abstract rays) 
that would bathe the suite, an object redolent 
of daydreams.

The ‘Cluster’ timepiece (opposite) is another 
example of how Thakoon Panichgul, Tasaki 
creative director, envisions modern ways of 
wearing pearls. Both a cuff as much as a watch, 
this piece combines fierceness (the pyrami-
dal studs) and glamour (the pearls intermixed 
with rose gold beads).

www.tasaki-global.com
‘Cluster’ timepiece in TASAKI 

SAKURAGOLD™ (it retains the 
texture of 18K gold while also 

achieving a deeper red hue 
than conventional pink gold) 

with Akoya pearls, and pyramid-
shaped morganite. POA.



www.tasaki-global.com

Necklace in 18K yellow gold 
set with baroque Akoya pearls 
and diamonds; Rêve Ritz from 
the RITZ PARIS par TASAKI 
Collection. POA.

Earrings in 18K yellow gold 
set with baroque Akoya pearls 
and diamonds; Rêve Ritz from 
the RITZ PARIS par TASAKI 
Collection. POA.

Bracelet in 18K yellow gold 
set with baroque Akoya pearls 
and diamonds; Rêve Ritz from 
the RITZ PARIS par TASAKI 
Collection. POA.



www.tasaki-global.com

Important pearl necklace composed 
of 31 South Sea pearls, including an 
exceptional central 17mm one. On 
either side of the diamond-paved 
(1.06 carats) platinum 900 clasp, the 
strand starts with 14.5mm pearls, 
whose size gradually increases until 
reaching the largest 17mm pearl in 
the centre.  (The natural process to 
cultivate these pearls is extremely 
delicate and time consuming. It 
takes 5 years minimum to obtain 
pearls of that size with such an 
exceptional lustre). POA.





“In the 1850’s Moussaieff, the grandfather of 
the present owner, was a passionate pearl 
merchant in search of the most ravishing nat-
ural pearls from the Persian Gulf. Passing his 
knowledge to his son, who moved to Paris, he 
established himself as a leading dealer in nat-
ural oriental pearls and precious gemstones, 
supplying the great Parisian master jewellers 
of the Belle Époque in the 1920’s”, the team 

explains. Today Moussaieff’s pearls are still 
highly sought after as they are amongst the rar-
est natural pearls one can find. Alisa Moussaieff 
says: “when it comes to natural pearls, 99% 
cannot be repeated, as the oceans are too 
polluted to produce new gem pearls. Whilst 
with coloured diamonds, the earth can and 
does (although reluctantly) still give up some 
of its treasures.” 

Pearl and diamond necklace in 
18K white gold set with 51.40 carats 
of diamonds and 123.25 carats of 
natural saltwater pearls. POA.

www.moussaieff-jewellers.com 

Flagship Boutique: 
172 New Bond Street, 
London W1S 4RE  
Tel: 0207 290 1536  



Chandelier earrings in 18K white 
gold set with 15.28 carats of white 
diamonds, 3.84 carats of pink 
diamonds and 26.09 carats of 
natural saltwater pearls. POA.

Long multi-strand sautoir necklace 
in 18K white gold set with 509 
natural saltwater pearls (168grms) 
and 50.17 carats of diamonds. POA.

www.moussaieff-jewellers.com 

Flagship Boutique: 
172 New Bond Street, 
London W1S 4RE  
Tel: 0207 290 1536  



Graceful swirls are paved with myriad diamonds, and their juxtaposition com-
poses an abstract swan dance. This symmetrical ruffle effect converges to-
wards the centre where oval shaped pearls hang regally. The diamond-paved 
tentacles cushion the powder pink pearls, whose iridescence is instantly ignit-
ed. Despite the huge total carat weight of diamonds in the necklace, they play 
a supporting role to the pearls that are the main stars. As with any piece of jew-
ellery Glenn Spiro delivers, this divine necklace, earrings and ring suite has 
all the hallmarks of haute couture: grandiose, one-of-a-kind and painstaking-
ly perfect.

Chandelier earrings in 18K white 
gold set with 15.28 carats of white 
diamonds, 3.84 carats of pink 
diamonds and 26.09 carats of 
natural saltwater pearls. POA.

Ring in 18K pink gold set 
with one drop cultured 
pearl (5.87 carats), and 
4.07 carats of round 
diamonds. POA.

www.glennspiro.com



Choker necklace in 18K 
pink gold set with one 

drop cultured pearl (15.85 
carats), 12 drop cultured 
pearls (60.54 carats) and 

56.01 carats of brilliant-cut 
diamonds. POA.

www.glennspiro.com





A master composer when it comes to coloured gemstones, 
Anna Hu also revels in producing delectable designs with 
pearls, which exude femininity, and thus immaculately 
serve her idyllic reveries. A case in point is the ‘Gnossienne 
Necklace’: it artfully depicts a red crowned crane, which is 
majestically flying through clouds. It is as much a necklace 
as a 3D painting. However poetic this piece is, the  follow-
ing earrings and ring reveal the fierce side of pearls. Her 
signature setting that emulates fluid writhing is in the form 
of a loose bow for a Toi & Moi sensation; an amorous con-
versation between day and night, sun and shadows. 

‘Gnossienne Necklace’ in 18K 
white gold set with keshi pearls, 
3 baroque pearls, one piece 
of jade, a 6.58-carat ruby and 
29.56 carats of round brilliant-cut 
diamonds. POA.

www.anna-hu.com



‘Pétales d’Amour Earrings in Pearl’ in 
18K white gold set with one 22.68-carat 
Tahitian black pearl, one 7.93-carat 
Tahitian black pearl, one 9.23-carat gold 
pearl, one 21.68-carat gold pearl, 1.43 
carats of rose-cut diamonds, 2.07 carats of 
yellow diamonds and 5.53 carats of round 
brilliant-cut diamonds. POA.

‘Pétales d’Amour Ring in Pearl’ 
in 18K white gold set with one 
16.47-carat Tahitian black pearl, 
one 16.82-carat gold pearl, 2.67 
carats of yellow diamonds and 
6.59 carats of round brilliant-cut 
diamonds. POA.

www.anna-hu.com



Bina Goenka’s extraordinary ruby lariat is a 
piece that requires close inspection to under-
stand its intricacy. At first sight, it’s a thick rope 
of red and white, sparling here and there with 
diamonds and culminating in generous tassels 
of ruby beads. Close-up, however, the lariat re-
veals itself to be made up of hugely complicat-
ed structures of the tiniest beads wired into foli-
age-like shapes. “It took four years to source all 
the rubies, of which there are nearly 2000,” re-
veals the Mumbai-based designer. “They are a 
mixture of very small ruby beads and briolettes, 
all high quality and unheated/untreated.”

It took 4 years and 6 full time craftsmen 
over a year to create the ‘Ruby Lariat’ in 

18K gold set with 29.94 carats of white 
diamonds, 126.11 carats of natural 

clam pearls (non-nacreous; 2 years to 
source from multiple collectors + from 

own inventory), and 500.41 carats of 
Gemfields Mozambique unheated rubies 

(round beads, unfaceted briolettes, 
double drill briolettes). POA.

www.binagoenka.com



It took 6 months (after sourcing) to create 
the ‘Ruby Long Earrings’ in 18K gold set 
with 6.50 carats of white diamonds, 32.26 
carats of Philippine and South East Asian 
natural clam pearls (non nacreous; the 
pairing is extremely difficult as no two 
pearls are alike) and 135.59 carats of 
Gemfields Mozambique unheated rubies 
(unfaceted briolette grapes). POA.

It took 6 craftsmen to create the ‘Ruby 
Snowflake Earrings’ in 18K gold set 
with 1.37 carats of white diamonds, 
7.52 carats of Philippine and South 
East Asian natural clam pearls (non 
nacreous; extremely flamed and 
thus rare pair) and 69.50 carats of 
Gemfields Mozambique unheated 
rubies (round beads). POA.

www.binagoenka.com





Established in 1973, Yoko London is a leading 
luxury pearl jeweller. The brand has evolved 
over 44 years with three generations of one 
family (a team that consists of the finest pearl 
specialists in the world) and it has consistent-
ly been praised for its use of unique pearls 
in rare natural colours and exceptional siz-
es. They travel the globe to source the world’s 
finest pearls, of which they boast one of the 
world’s rarest collections. 

The brand’s gifted designers and craftsmen 
work together in the London workshop to cre-
ate pieces that exude generosity and excel at 
handling flamboyance so the pieces appear 
bold yet elegant.

Necklace in 18K white gold 
set with 8.5-9mm Akoya 

pearls, 2.88 carats of 
diamonds, 7.64 carats of 

emeralds. POA.

www.yokolondon.com



Necklace in 18K yellow gold 
set with 10–15mm South Sea 

and Tahitian keshi pearls, 
and 4.52 carats of diamonds. 

POA. 

Earrings in 18K yellow gold 
set with 10–11mm South 
Sea and Tahitian keshi 
pearls, and 2.64 carats of 
diamonds. POA.

This set is made up of rare keshi pearls. The exceptional combination of 
natural colours and unusual shapes used make this set truly unique.

www.yokolondon.com



“We love the unique character of pearls. They 
are exceptionally rare and naturally beautiful. 
Nature provides an infinite myriad of shapes, 
colours, and sizes, making each pearl unique. 
When we work with pearls, it is always a special 
connection since each pearl is a living mate-
rial with its own characteristic”, Adler jewellers 
say, and repeatedly prove in all their designs 
beautifying pearls. This suite is an example of 
how to enhance pink hues with white accents so 
that the pink pearls appear effortlessly elegant 
and dramatically sensual. Moreover, the dia-
mond-paved, branch-like settings, which are 
clawing around a pearl or framing a magnifi-
cent pearl and diamond cluster for the neck-
lace, reinforce the rightful position of pearls as 
natural treasures. 

‘Brocéliande Necklace’ in 
18K white gold set with 64 

freshwater cultured pink 
pearls, 42 diamonds (9.290 

carats) and 1,661 diamonds 
(32.14 carats). POA. 

www.adler.ch

Stockist: 
adlerukqueries@adler.ch 
Tel: +44 020 7 409 2237



‘Brocéliande Ring’ in 18Κ 
white gold set with one 

pink freshwater cultured 
pearl and 826 diamonds 

(2.86 carats). POA.

‘Brocéliande Earrings’ in 
18Κ white gold set with 2 
pink freshwater cultured 

pearls and 917 diamonds 
(2.94 carats). POA.

www.adler.ch

Stockist: 
adlerukqueries@adler.ch 
Tel: +44 020 7 409 2237





Bow and ribbon motifs abound in the Coco 
avant Chanel collection, which was pre-
sented in January this year (see my report in 
the February issue of Deluxe Pad). However, 
the main heroes were pearls, a component 
often present in Chanel’s high jewellery col-
lections. Here the ‘Marthe’ sui-te is a de-
mure example, and as in all the stories in 
Coco avant Chanel, a nod to fema-le kin-
ship as Marthe was a close friend of Mlle 
Chanel. Marthe Davelli was indeed a sing-
er at the Opéra-Comique, and she met 
Gabrielle Chanel at the estate of Etienne 
Balsan in Royallieu, and it is through Marthe 
that Mademoiselle met the Grand Duke 
Dimitri. The pieces named after her compo- 
se a delicate and classical affair, highly sty-
lish and utterly timeless. The soft white and 
dove grey colourway makes this parure ide-
al to wear in any circumstance, at any age. 

‘Marthe Necklace’ in 18K white gold set with 
220 Japanese cultured pearls, 76 round-cut 

grey spinels (1.42 carats) and 114 brilliant-cut 
diamonds (2.38 carats); and ‘Marthe Earrings’ 

in 18K white gold set with 28 Japanese cultured 
pearls, 82 round-cut grey spinels (1.43 carats) 

and 152 brilliant-cut diamonds (2.42 carats); 
both Coco avant Chanel. POA.

www.chanel.com



‘Marthe Bracelet’ in 18K white 
gold set with 65 Japanese cultured 
pearls, 76 round-cut grey spinels 
(1.07 carats) and 121 brilliant-cut 
diamonds (1.94 carats); 
Coco avant Chanel. POA.

‘Marthe Necklace’ in 18K white 
gold set with 220 Japanese cultured 

pearls, 76 round-cut grey spinels 
(1.42 carats) and 114 brilliant-cut 

diamonds (2.38 carats);  
Coco avant Chanel. POA.

www.chanel.com



Paspaley’s quest is to discover the rarest and 
most valuable pearls in the world, and they do 
this in the Kimberley, one of the most pristine 
and remote locations on the planet. Paspaley 
nurtures its pearls on a remote network of farms 
stretching more than 2,500 km across the north-
west coast of Australia. With its sophisticated 

fleet of purpose-built pearl diving and operat-
ing ships, Paspaley is one of the few companies 
to still dive for wild pearl oysters. Paspaley’s in-
novative techniques have been widely acknowl-
edged as world’s best practice, positioning the 
name at the forefront of the pearling industry. 

‘Paspaley Unique Necklace’ in 950 
platinum set with one pear-shaped 
Paraiba tourmaline (29.07 carats), 
35 x 9–13mm round Australian South 
Sea pearls and 2.53 carats of white 
diamonds. POA. 

www.paspaley.com



The necklace measures 240cm in 
length, and it is made of six bracelets, 
one choker and one opera length 
strand. POA.

www.paspaley.com

Paspaley strands are identified by a brilliant cut diamond set seamlessly in the 
shoulder pearl of each strand, and The Paspaley Strand Signature ® subtly 
identifies each Paspaley strand, representing the ultimate in strand quality.





Salvador Assael introduced the exquisite 
Tahitian natural black pearl to the world 
in the 1970s and soon after the press 
anointed him ‘The Pearl King’. Nowadays 
Assael is synonymous with modern mas-
terpieces that still only use the best pearls. 
Furthermore there is the Assael Bespoke 
Collection that offers “rare and exquisite 
jewels one will not see again”, a hallmark 
for highly covetable pieces. Even though 
it is not related to pearl per se, the an-
gel skin coral necklace is testament to 
Assael’s reigning position as purveyor of 
beyond rare stones. In turn the brooch 
and cuff show how Assael effortlessly bal-
ances modern and classical while fash-
ioning heirlooms in the process.

‘Beyond Rare, Conservation 
Conscious Angel Skin Coral 
Necklace’, 15.6 – 29.6mm, 
with a Signature Diamond 

Clasp. POA.

www.assael.com



‘Conch Fan Brooch’ in 18K 
white gold set with Conch 
natural saltwater pearls, 
Akoya cultured pearls, 
baguette-cut cognac 
diamonds and round 
diamonds. POA.

‘Lune Cuff’ in 18K white gold 
set with silver Akoya natural 

colour cultured pearls, 
cabochon moonstones and 

brilliant-cut diamonds. POA.

www.assael.com



Autore, described as ‘one of the largest vertically integrated dis-
tributors of South Sea pearls in the world’, has made an art of rec-
onciling commerce and design thanks to one man’s dedication, 
the founder, Rosario Autore. From farming – Autore owns and op-
erates two pearling companies that run seven pearl farm sites in 
the remote north of Australia, in the open waters of Qondong Point, 
north of Broome in Western Australia, and the tropical oceans of 
Indonesia, off the island of Lombok, Indonesia, for the golden South 
Sea pearls – through grading, valuing, wholesaling, jewellery de-
signing, manufacturing and ultimately marketing; the Autore group 
oversees it all. This complete mastering of the South Sea pearl’s 
lifespan translates in the way the design team not only create jew-
els of great beauty, but also honour their exceptional essence.

‘Dragon Necklace’ in 18K 
white gold set with diamonds, 

moonstones, mother of pearl 
and South Sea keshi pearls; 

Metropolitan Collection. POA.

www.autorepearls.com.au



‘Starburst Cuff’ in 18K white 
gold set with diamonds, 

moonstones and South Sea 
pearls; Starburst Collection. 

POA.

‘Luna Ring’ in 18K white gold 
set with white diamonds and 

a white South Sea pearl;  
Starburst Collection. POA.

‘Shooting Star Earrings’ 
in 18K white gold set with 

white diamonds and white 
South Sea pearls; Starburst 

Collection. POA.

www.autorepearls.com.au





Founded in 1986 by Orna and Isaac Levy, Yvel, has tirelessly been 
pursuing beauty over the past 30 years. “The creative process of 
bringing each Yvel design to life is akin to the journey of com-
posing a masterful song, beginning with a spark of inspiration 
derived from a life experience”, is how they describe it, and this 
is most apparent in how ‘alive’ the designs are. In the featured 
brooch, natural freshwater pearls unite to create an otherworld-
ly flower. In the following necklace, the precious metal seems to 
behave organically as if morphed into a permanent melting state 
in response to the baroque pearls. It is precisely this utter re-
spect for the pearls as nature intended that makes Yvel designs 
so compelling.

Brooch in 18K white gold with 
natural white wild freshwater 
pearl set with 10.21 carats of 

diamonds. POA.

www.yvel.com



Earrings in 18K yellow gold set 
with 15 x 15.2mm grey Tahitian 

South Sea pearls set with 0.88 
carat of natural cognac diamonds 

and 64.80 carats of natural 
cognac rough diamonds. POA.

www.yvel.com

Necklace in 18K yellow gold set with 
28 x 36mm and 24 x 33mm natural 
white freshwater baroque pearls 
and handmade links. POA.



There is a dash of Tropicana in the L’Été en Ville 
Collection by Jewelmer (see the diamond-paved palm 
leaves from where golden pearls hang like ripe for-
bidden fruits), as well as a nod to architecture (the 
leaves are in fact more sharp than organic), and this 
is why Jewelmer says that this collection “captures the 
rays of golden light and one forgets the bustle of the 
urban jungle”. Jewelmer’s expertise are Golden South 
Sea pearls, the rarest of all South Sea pearl varieties 
and only endemic to the pristine waters of Southern 
Palawan, Philippines, which are bred and raised in the 
rich, unadulterated marine ecosystem of this island 
province. In the wild, only one in every 1000 South Sea 
pearl mollusks have the characteristics of the gold-
lipped, making it the rarest and the most sought after 
shells. Besides to create the golden South Sea pearl 
takes 377 precise steps and 5 years of dedicated care. 

Bracelet in 18K yellow gold set 
with one semi-round South Sea 
gold pearl (14mm) and 7.2355 
carats of diamonds; L’Été en 
Ville Collection. POA.

www.jewelmer.com



Ring in 18K yellow gold set 
with one South Sea gold pearls 
(13mm), and 2.133 carats 
of diamonds; L’Été en Ville 
Collection. POA.

Earrings in 18K yellow gold 
set with two South Sea gold 
pearls (13mm), and 1.22 carats 
of diamonds; L’Été en Ville 
Collection. POA.

Necklace in 18K yellow gold 
set with seven South Sea gold 
pearls (11 to 14mm), and 15.330 
carats of diamonds; L’Été en 
Ville Collection. POA.

www.jewelmer.com





Merging fantasy and tradition, a seductive dash of playfulness with a touch 
of dare, all blended with contemporary influences from his ebullient mind, 
Japanese artist Norio Kawada offers a rare combination of luxurious, one-of-
a-kind creations alongside a refreshing take on jewellery not simply as pieces 
of decoration but as everyday objects of desire. “My jewellery is a sort of art 
meets fine jewellery for everyday use. The quality comes first and I love rare 
and beautiful stones and pearls for my designs”, he says. “Pearls are indeed 
created by nature, and somehow I feel love from them.”

‘S Web Brooch’ in 18K 
white and yellow gold 
set with Tahitian Black 
Pearls and 4.175 carats 
of diamonds. POA.

www.ybijoux.com



‘Childhood Brooch’ in 
18K yellow gold set 
with baroque South Sea 
pearls and 1.905 carats 
of diamonds. POA. ‘No Title Brooch’ in 18K 

white and yellow gold set 
with feather pearls (41.91 
carats) and 5.578 carats 

of diamonds. POA.

www.ybijoux.com



‘Rain Drops Brooch’ in 18K white 
gold set with cultured Tahitian 
black pearls (nine beautifully 
matched drop pairs of peacock 
colour) and 4.078 carats of D VVS 
diamonds and 5.635 carats of D-F 
VVS-VS diamonds. POA. 

‘Aurora Brooch’ in 18K white 
gold set with one 15.3mm 
Tahitian black pearl (very 

rare apple green) and 
13.514 carats of D-F VVS 

diamonds. POA.

www.ybijoux.com



D’Joya, the UK based private jeweller of one-of-
a-kind collectible pieces, means ‘the jewel’ in 
Spanish. And beyond the name itself, one can 
indeed find a colourful Iberian joie de vivre in 
each rendition. Hand created by a dedicated team 
of skilled artisans in India, D’Joya perpetuates 
time-honoured techniques and advocates the 
use of only the best gemstones. Pearls have also 
a particular place in D’Joya’s aesthetics and they 
are usually nestled in precious metal or within 
a festival of coloured gems. The fullness of the 
pearls punctuates the sculptural compositions, 
as the myriad details within each piece unite to 
elevate the pearlescent natural wonders.

‘The Enchanted Forest Ring, 
2016’ in 18K patinated 

yellow gold set with two 
Tahitian pearls (7.17 carats), 

3.15 carats of round-cut 
champagne diamonds and 
10.05 carats of multicolour 

sapphires. POA.

‘Gloucester Cathedral Bracelet, 2016’ 
in 18K yellow gold set with 14 South 
Sea cultured pearls (290.19 carats), 
55.06 carats of rose-cut multicolour 
sapphires, 34.51 carats of pink tourmaline 
cabochons, four natural fancy colour 
diamonds (0.06 carat). POA. (The 
magnificent fan vaulting of the great 
Cloister and the stained glass work of 
Gloucester cathedral are the inspirations 
for this piece).

www.djoya.com



‘Soul Mate Ring’ in 18K white gold 
set with 5.95 carats of natural Basra 
saltwater pearls, one 3.47-carat 
certified Columbian cushion-cut 
emerald and one 2.66-carat certified 
Madagascar cushion-cut pink 
sapphire. POA.

‘Rainbow Earrings II’ in 18K white gold set 
with two South Sea cultured pearls (30.39 
carats), two emerald drops (23.34 carats), 
59.94 carats of multicolour sapphires, 9.91 
carats of marquise-cut white diamonds 
and 0.33 carat of round white diamonds, 
and 3.04 carats of fancy yellow rose-cut 
diamonds. POA.

www.djoya.com



Moksh was established in 2005 by gemmologist 
Milan Tanvir Chokshi. Under his creative spell, 
the brand is redefining what paying attention 
to detail means. “We believe that it is in the de-
tails that you find pure luxury”, Chokshi ex-
plains. The modern designs are replete with in-
tricacies, borrowing from India’s rich jewellery 
traditions “without the overly ornate approach 
that pushes them into ‘wedding only’ territo-
ry”, he adds. In addition, Moksh Jewellery has 
been a pioneer in the art of creating jewellery 
using keshi pearls, minuscule in size, as seen in 
the Taantvi Collection. Derived from a Sanskrit 
word meaning ‘weave’, the collection is crafted 
using a delicate and intricate technique of wea-
ving small Japanese keshi pearls to produce a 
mesh-like effect. With the same exquisite aes-
thetics, the Symphony Collection is a contem-
porary interpretation of lariats.

Lariat in 18K gold set 
with Zambian emeralds, 

full-cut and rose-cut 
diamonds, golden South 

Sea pearls and golden 
cultured pearls; Symphony 

Collection. POA.

www.mokshjewellery.com



Earrings in 18K gold set 
with full-cut and rose-cut 

diamonds, black diamonds, 
golden cultured peals, grey 

Tahitian pearls and keshi 
pearls set in 18k gold; 

Taantvi Collection. POA. 

Necklace in 18K gold set 
with full-cut and rose-cut 
diamonds, keshi pearls, 
baguettes and white 
South Sea pearls; Taantvi 
Collection. POA. 

www.mokshjewellery.com




